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Head of the Department
of Management

DEPARTMENT OF MANAGEMENT

s the current Head of the Department of

Management (DiSA), I have the privilege to

introduce you to the first edition of our “De-

partment Research Yearbook” in which we
present the Department of Management'’s results
and impact at the national and international levels
for 2018-2019.

We are proud to share the efforts of our long-
term strategy of developing theory and practice in
the different disciplines that we cover in our cours-
es, in our research and in our collaborations with
private and public organisations.

We are a group of 160 women and men working
in three of the five campuses of the University of
Bologna: Bologna, Forli, and Rimini. With 6 out of
13 courses taught entirely in English and/or offering
dual degrees, we have the highest number of inter-
national programs of our Alma Mater.

The QS World University Ranking by Subject 2019
places the University of Bologna among the first
100 World Universities overall and 73rd in Social
Sciences & Management, thanks to our contribu-
tion.

According to national rankings, the University
of Bologna holds the first position among public
Universities in Social Science and Management and
Accounting and Finance.

In 2018, we secured a special grant worth over
8ml€ from the Ministry of Univerity and Research
to grow our strengths further. We developed an am-
bitious plan to improve our international position-
ing and place the Department among the best

Departments in Europe by 2023, following three

main lines of activities:

1. Strengthen all that has made us successful so far.
We will work to improve our publishing record,
further develop the Ph.D. program, increase the
international attractiveness of our courses, and
continue to support campus-wide entrepreneur-
ship activities;

1. Grow along the lines needed to overcome our
weaknesses. We will recruit new faculty with
strong international expertise, increase our ca-
pacity to attract competitive funding, and devel-
op new research areas in our campuses (Industry
4.0 and Next Production Revolution in Bologna,
Social Innovation and Public Management in
Forli, and Service and Tourism in Rimini);

1. Explore new opportunities to launch addition-
al initiatives in the future. We will promote the
collaboration with other disciplines in research
and teaching, develop dedicated monitoring ac-
tivities and partnerships in all our campuses, and
experiment with new forms of interaction with
different stakeholders.

We are well aware of the hard work ahead of us
and the responsibility we all share. We are ener-
gized by the opportunities to significantly contrib-
ute to our country and our society as an essential
group of the oldest university in the western world.
Standing on the shoulders of our past, we are in-
spired to build the future with our daily efforts.

Maurizio Sobrero
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WORLD POSITION IN SOCIAL
SCIENCES & MANAGEMENT

IN ITALIAN PUBLIC UNIVERSITIES
FOR SOCIAL SCIENCE AND
MANAGEMENT, ACCOUNTING AND
FINANCE RESEARCH FIELDS

(SCOPUS 2014-2018)

IN 2018, THE DEPARTMENT WAS
AWARDED THE “DEPARTMENT
OF EXCELLENCE” BY THE ITALIAN
MINISTRY OF EDUCATION AND
RESEARCH

DEPARTMENT OF MANAGEMENT

The Department is a point of reference for
teaching and research activities in Management and
all its disciplines.

MiISSION

To increase and disseminate managerial culture,
and foster innovation.

RESEARCH GROUPS

* ACCOUNTING

¢ ARTS AND CULTURAL ORGANISATIONS

* BANKING

e ENTREPRENEURSHIP AND INNOVATION

* FINANCE

* MARKETING

*  ORGANISATION & HUMAN RESOURCES MANAGEMENT
¢ SOCIAL MANAGEMENT AND SUSTAINABILITY

¢ STRATEGY

*  YUNUS SOCIAL BUSINESS CENTRE

CAMPUSES

The Departments branches are located in Bologna,
Forli and Rimini.

The Department Team

FACULTY

RESEARCH FELLOWS

PH.D. STUDENTS

STAFF

Faculty by Campuses

46

26

BOLOGNA

21

FORLI

RIMINI

Data updated on 13 December 2019



Research activities DiSA outputs in 2018

DiSA Networking
The Department's publication performance has * 113 SCOPUS PUBLICATIONS
been continuously improving over time and is + 2 PUBLICATIONS 4* ABS (ACADEMY OF MANAGEMENT
in line with international standards. For a quick JOURNAL, JOURNAL OF MANAGEMENT)
appreciation of where we stand, we present some « 32 SCIENTIFIC PUBLICATIONS 4 AND 3 ABS 4 4
comparisons based on the pubhcatlon's repo'rted « 2,210 CITATIONS AMONG ALL FACULTY
in Scopus between 2014 and 2018 and including all
Italian scholars in the Department's disciplinesasa  * 1715 CUMULATIVE INDIVIDUAL SJR -SCIENTIFIC PROJECTS

JOURNAL RANKING

benchmark.

Faculty with at least 1 published ~ Cumulative Individual SJR:
paper in ABS 4™ journals, 2014-18  median, 2014-18

8.142{2\ 3.3123\
2.58% - 1.5435

ITALIAN UNIVERSITIES ITALIAN UNIVERSITIES

Faculty with at least 1 published  Individual citations:
paper in ABS 4 and 3 journals, median, 2014-18

2014-18"
33.5
DISA
ITALIAN UNIVERSITIES

54,65%

DISA

38,54%

ITALIAN UNIVERSITIES

1 Data have been updated due to a reporting error.
For DiSA the previous reported percentage was 19,7%

and for Italian Universities 16,47%
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PROGRAMS

21%
5%
9%

12%
SWEDEN ‘
NORWAY | ‘
| /ESTONIA EUROPEAN PROGRAM |
UK . ‘. LITHUANIA NATIONAL PROGRAM
B

m«’@ // POLAND REGIONAL AND/OR LOCAL PROGRAM

ERANCE ’ HUNGARY UNIBO PROGRAM
USA RESEARCH AGREEMENT
O SPAIN .

9 9,433,780¢€

FINANCING (INCLUDING THE PROJECT DEPARTMENT OF EXCELLENCE)

&
GREECE .
CHINA
@
MALAYSIA
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Research Partnership and Funding Institutions
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e CAST - CENTRO DI STUDI AVANZATI SUL TURISMO
(CENTRE FOR ADVANCED STUDIES IN TOURISM)
LOCATED IN RIMINI

e ALMAAI - CENTRO INTERDIPARTIMENTALE PER
L'INTELLIGENZA ARTIFICIALE (RESEARCH INSTITUTE
FOR HUMAN-CENTERED ARTIFICIAL INTELLIGENCE)
LOCATED IN BOLOGNA

¢ ALMA CLIMATE - CENTRO INTERDIPARTIMENTALE
(ALMA MATER RESEARCH INSTITUTE ON GLOBAL
CHALLENGES AND CLIMATE CHANGE)
LOCATED IN BOLOGNA

DEPARTMENT OF MANAGEMENT

BI-REX (BIG DATA INNOVATION & RESEARCH
EXCELLENCE) PUBLIC-PRIVATE CONSORTIUM, THE
EMILIA ROMAGNA INDUSTRY 4.0 COMPETENCE

CENTER GATHERING OVER 50 PUBLIC AND PRIVATE
PARTNERS, SUPPORTED BY THE MINISTRY OF ECONOMIC
DEVELOPMENT

THE PRINCIPLES FOR RESPONSIBLE MANAGEMENT
EDUCATION (PRME), A PLATFORM TO RAISE THE
PROFILE OF SUSTAINABILITY IN SCHOOLS AROUND
THE WORLD, AND TO EQUIP TODAY'S BUSINESS
STUDENTS WITH THE UNDERSTANDING AND ABILITY
TO DELIVER CHANGE TOMORROW. GOVERNED BY UN
GLOBAL COMPACT AND THE MAIN BUSINESS SCHOOL
ACCREDITATION BODIES.

RESPONSIBLE RESEARCH FOR BUSINESS AND
MANAGEMENT (RRBM) COMMUNITY, DEDICATED TO
INSPIRING, ENCOURAGING, AND SUPPORTING CREDIBLE
AND USEFUL RESEARCH IN MANAGEMENT

THE SCANDINAVIAN CONSORTIUM FOR
ORGANISATIONAL RESEARCH - SCANCOR,

TO FACILITATE INQUIRY IN A TRANSNATIONAL
NETWORK OF SCHOLARS THROUGH WORKING VISITS
AND RESIDENCIES AT STANFORD AND HARVARD
UNIVERSITIES.

THE EUROPEAN INSTITUTE FOR ADVANCED STUDIES
IN MANAGEMENT (EIASM), AN INTERNATIONAL
NETWORK FOR MANAGEMENT RESEARCH AND TEACHING
THAT INCLUDES MORE THAN 50,000 MANAGEMENT
SCIENTISTS FROM ALL OVER THE WORLD.




More than 5,000 students (A.Y. 2019/20) attend the
13 First and Second Cycle Programs. Eight of these
programs are international and taught in English,
while three of them offer a double degree with a
foreign institution. For post-graduate and execu-
tive education, the Department works closely with
Bologna Business School, the Business School of the
University of Bologna, which offers more than 50
programs involving every year around 800 students
from almost 100 countries.

Students

AY. 2019/2020

Degree Programs

O:

=
200,

IN ENGLISH

Students with a foreign
citizenship in DiSA
AY.2019/20

INTERNATIONAL
DEGREE PROGRAMS

OTHER DEGREE
PROGRAMS

Students with a foreign
citizenship in University
of Bologna. AY. 2019/20

&

INTERNATIONAL
DEGREE PROGRAMS

OTHER DEGREE
PROGRAMS
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Teaching and mobility agreements with foreign Universities

SPAIN COSTARICA -
FRANCE -
UK CANADA ‘ ‘ )
ALBANIA JAPAN
USA
CHINA BRAZIL

DEPARTMENT OF MANAGEMENT



STUDENTS SATISFACTION AND JOB PLACEMENT
GRADUATES IN ECONOMICS AND MANAGEMENT PROGRAMS

According to the 2019 Report released by AlmaLau-
rea (the Italian Inter-University consortium focused
on students and graduates), the graduates of the
Department show levels of overall satisfaction with
their program and success in job placement signifi-
cantly higher than comparable programs offered in
other Italian universities.

Job Placement
1year from graduation

UNIBO

ALMA LAUREA
CONSORTIUM

Job Placement
3 years from graduation

UNIBO

ALMA LAUREA
CONSORTIUM

Overall satisfaction
Second Cycle Programs

UNIBO

ALMA LAUREA
CONSORTIUM

Overall satisfaction
First Cycle Programs

UNIBO

ALMA LAUREA
CONSORTIUM

Source: AlmaLaurea Report 2019. Overall satisfaction sums up the percentages of the students completely and mostly satisfied.

PH.D. IN MANAGEMENT

* IN ENGLISH

*  4-YEARS FULL-TIME PROGRAM WITH THE POSSIBILITY OF
A 6-MONTH PERIOD ABROAD

e 7 FULL SCHOLARSHIPS PLUS ADDITIONAL TEACHING
AND RESEARCH ASSISTANTSHIPS OPPORTUNITIES

e AROUND 150 APPLICANTS EVERY YEAR COMING FROM
ALL OVER THE WORLD

Ph.D. Alumni working
in Academia

Q—
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+ 35% IN FOREIGN UNIVERSITIES:
* BOSTON COLLEGE - USA
* UNIVERSITA DELLA SVIZZERA ITALIANA - SWITZERLAND
* UNIVERSITY OF EDINBURGH - UK
* UNIVERSITY OF AMSTERDAM - THE NETHERLANDS
* UNIVERSITY OF AKUREYRI - ICELAND
* FAST SCHOOL OF MANAGEMENT - PAKISTAN

o 47% IN ITALIAN UNIVERSITIES
* UNIVERSITY OF BOLOGNA
* LA SAPIENZA UNIVERSITY
- BOCCONI UNIVERSITY

18% of the Ph.D. alumni work in private foreign
companies.

DEPARTMENT OF MANAGEMENT



AlmaGoals: The University
of Bologna for the U.N.
Sustainable Development
Goals (SDGs)

The University of Bologna is committed to the
values of sustainability, pursuing the SDGs and
teaching the best suitable practices to achieve
them by 2030. Thanks to its efforts in 2019 it
has been ranked 9™ in the World by Times
Higher Education. The Department of Manage-
ment contributes through dedicated teaching
modules, a number of research projects and a
specific commitment in gradually transforming
its facilities and practices.
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We are the point of reference for University’s
initiatives promoting entrepreneurship within its
community. Almacube, AlmaEclub, Start-Up Day,
AlmaLabor, Unibo Reactor are some of the pro-
grams supporting startups, companies, entrepre-
neurship training and local development.

Several companies are involved in applied research
and consulting activities with the different re-
search groups and contribute to fund post-docs and
Ph.D.s.

We have a strong commitment towards public en-
gagement promoting different initiatives such as:

e EDUCATIONAL ACTIVITIES WITH HIGH SCHOOLS

PARTICIPATION ON MOOC INITIATIVES OF THE
UNIVERSITY “UNIBO OPEN KNOWLEDGE INNOVATION &
DIGITAL LEARNING” ON THE TOPIC HIGHER EDUCATION
FOR SUSTAINABLE DEVELOPMENT GOALS

* PARTICIPATION TO THE EUROPEAN NIGHT OF
RESEARCHERS

e THE RESEARCHER DAY OF THE DEPARTMENT
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Our research focuses on regulation,
financial reporting, and auditing, or-
ganisational and strategic aspects of
accounting and management, and ac-
counting from historical perspectives.

REGULATION, AUDITING, AND FINANCIAL REPORTING
We investigate changes in reporting regulations,
capital market implications, the transformations

of auditing, risk regulation regimes, international
accounting standards, ethics, the role of non-finan-
cial information. We interact with private and pub-
lic organisations and investigate the specificities of
SMEs, which represent the backbone of the Italian
and EU economy. Increasing attention is paid to the
use of data analytics and the possibilities offered by
new technologies and big data.

ORGANISATIONAL AND STRATEGIC ASPECTS OF
ACCOUNTING

This stream of research focuses on how accounting
operates in organisational settings. It is an interdis-
ciplinary field of study, including research in man-
agement and financial accounting among private,
public, and not-for-profit organisations. We investi-

gate the development of performance management
systems, the impact of new technologies, the conse-
quences of public sector reform on accountability
and service delivery, price modeling, product and
client profitability, the strategic planning of non-fi-
nancial information, and risk management.
MANAGEMENT AND ACCOUNTING IN HISTORICAL
PERSPECTIVES

We use a historical and pluralist approach applied
to different realms: the field's lack of interest in his-
tory, a comparative analysis of accounting history
and business history, the analysis of settings and
institutions before the Industrial Revolution, and
the Managerial Revolution.

Interpretative and grounded studies of protoindus-
trial settings, industrial heritage, and of public ad-
ministrations, are some examples of our analyses.

We investigate the cultural and creative
fields, adding a managerial perspective
to the sociological, juridical, and strictly
professional ones.

CULTURAL HERITAGE MANAGEMENT

We run several projects on the management and
organisation of arts and heritage institutions in
different countries (Italy, China, Turkey, Peru,
France). The aim is to investigate similar trends re-
lated to the reduction of public resources, differen-
tiation of revenue streams, and now the introduc-
tion of visitor-oriented logics unfold in institutional
contexts that differ from the more often analyzed
Anglo-Saxon ones. Some examples are the compar-
ative administrative history of university museums
in Bologna, Oxford, and Padua, the controversial
practice of heritage valuation for financial report-
ing purposes, and a set of case studies on different
industrial heritage premises.

CREATIVE INDUSTRIES

We analyze industries such as comics, advertis-
ing, motion pictures, fashion, and wine-making

DEPARTMENT OF MANAGEMENT



to contribute to broader conversations in manage-
ment studies. The focus is on the social structure
of creativity, network management, and interfirm
relationships, using multiple methods ranging
from experimental design, network analysis, and
participant observations.

DEPARTMENT OF MANAGEMENT

)

We focus on the theory and practice of
relationships among savers, banks, regu-
lators, and markets.

SME FINANCING

Small and Medium Enterprises play a significant
role in most economies and require dedicated
financial instruments and markets. We focus on the
firm life-financial cycle, the development of dedi-
cated formal and informal financial channels, the
credit gap, and different institutional mechanisms
developed to fill this gap.

BANK EFFICIENCY AND M&A

The recent crisis reveals that factors such as gov-
ernance and regulatory aspects are of prominent
importance besides operational costs and interest
margins. Activity diversification, market consoli-
dation through M&A, new business models in the
banking sector, and the emerging role of FinTech
are some of the topics investigated.

BANK CORPORATE GOVERNANCE AND STABILITY

The global financial crisis has led to a reexamina-
tion of corporate governance practices in banks.
We join this line of enquiry, analyzing several
aspects such as the role of institutional settings, the
role of boards, the role of board members, the role

of board gender diversity.

SAVING AND FINANCIAL LITERACY

We join several academic, banking, and financial
institutions to increase the level of financial educa-
tion and competences.

MICROCREDIT, SOCIAL BUSINESS, AND IMPACT
INVESTING

Building on a special relationship with the
Grameen Foundation, we participate in the grow-
ing debate on the role of new business models,
financial instruments and solutions targeted to
support environmental, social, and governance
(ESG) challenges.



We combine multiple perspectives to
investigate at different levels of analysis
entrepreneurial and innovation process-
es and how operations are organized
and managed in industrial companies.

ENTREPRENEURIAL FINANCE AND SUPPORTING
MECHANISMS

We collaborate with other groups focusing on the
managerial aspects of entrepreneurial finance at
different stages of venture creation and development,
analyzing entrepreneurial ecosystem where several
actors support entrepreneurial growth at institutional
and organisational levels.

ENTREPRENEURIAL UNIVERSITIES AND KNOWLEDGE
TRANSFER

We focus on the mechanisms that govern technol-
ogy transfer, patenting, IP management, and new
venture creation in Academia. Using a comparative
perspective, we analyze the role of academics in the
empowerment process of university research and

the institutional conditions and policies in support of
technology transfer.

INNOVATION MANAGEMENT

We cover a wide range of economics and manage-
ment aspects related to technological innovation. We
pay special attention to the role of inter-organisation-
al relationships, the valuation of R&D investments
and intangibles, and the role of digital technologies,
the role, design, and impact of science and innovation
policies.

OPERATIONS MANAGEMENT

We investigate firms' production systems and supply
chains to understand how firms effectively organize
internal operations, manage interfirm relationships,
and develop sustainable production strategies. We fo-
cus in particular on the buyer-supplier relationships,
global supply chain management, re-shoring prac-
tices, performance measurement systems, business
sustainability, and circular economy.

76 0

We investigate corporate investment and
financing decisions, including corporate
governance, corporate valuation, corpo-
rate risk management, and innovation
financing.

CORPORATE GOVERNANCE AND ITS EFFECTS ON
CORPORATE VALUE, M&A, AND FINANCING DECISIONS
The system of rules, practices, and processes by
which a firm is managed and controlled involves
balancing the interests of shareholders, manage-
ment, customers, suppliers, financiers, govern-
ment, and the local community. The focus is on
the consequences of those different settings, with
a specific emphasis on EU companies and fami-
ly-managed corporations.

FUNDING CAPITAL FOR INNOVATION

We focus on the theoretical modeling of the spec-
ificities of innovation activities and their conse-
quences on risk capital markets, instruments, and
agents. Empirical analyses on Venture Capital
markets, on Managing Companies and Venture
Funds, on different monitoring systems, on the
evolution of different institutional settings and

DEPARTMENT OF MANAGEMENT



their implications of start-ups are some examples
of our studies.

TEXTUAL ANALYSIS OF CORPORATE INFORMATION

We focus on the language used by managers and
media to report on firms and stock markets. Our
studies analyze whether simplified news, tone, and
the use of mainstream or non-mainstream sub-
jects affect investors' beliefs and, in turn, financial
valuation.

DEPARTMENT OF MANAGEMENT

We cover a broad range of topics, includ-
ing customer decision making, market-
ing strategy, and marketing modeling.

CONSUMER BEHAVIOR AND DECISION MAKING

What drives customer choices, how people behave
in different contexts, what consumers want, and
why customers are satisfied are some of the broad
topics examined. Our research covers private and
public settings, consumer goods and services, us-
ing cross-level and longitudinal perspectives. Grow-
ing attention is given to new digital technologies as
research tools, as mediators of different behaviors,
and as productive instruments in marketing pro-
cesses.

MARKETING MODELING AND DATABASE MARKETING

We leverage rich customer databases, advances in
methodologies and analytics to investigate mar-
keting effectiveness along the customer journey,
digital marketing within social media, channel mi-
gration models, the impact of artificial intelligence
on different marketing contexts and processes.
MARKETING MANAGEMENT AND STRATEGY

We focus on understanding the effectiveness of var-

ious marketing strategies to provide robust theoret-
ical frameworks supporting the design of innova-
tive solutions. We share a wide range of interests
ranging from branding, distribution channels,
including franchising and distribution networks,
multichannel and omnichannel management, pric-
ing, customer value management, and new product
development processes.
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We study contemporary organisations
with a focus on their culture, deci-
sion-making processes and the behav-
iors of their internal stakeholders.

ORGANISATIONAL BEHAVIOR

We cover individuals' cognition, attitudes, and
behaviors in several work-related and nonwork-re-
lated processes and outcomes. Attention is given
to learning processes, the propensity to innovate,
work motivation, the development of professional
identities, careers, team dynamics, interpersonal
relations, work-life balance, and the enhancement
of individual and organisational well-being. We
integrate theoretical frameworks from various
disciplines applying different research methods,
including field studies, social network analysis,
longitudinal research, experimental design, and
agent-based simulation.

HUMAN RESOURCES MANAGEMENT
We focus on the organisational socialization pro-

cess with a particular interest in examining contex-
tual factors and individuals’ strategies and behav-
iors, promoting a successful newcomer adjustment,
the interplay of group size and group communica-
tion structure, and the effectiveness of work-fam-
ily and diversity programs that can help create a
climate of inclusion and a culture of well-being at
work. Different fields of interest include health,
tourism, digital technologies, manufacturing, and
Human Resources Management services to offer
relevant and empirically validated knowledge that
can help those companies to achieve their strategic
goals.

P

We investigate how environmental,
social, and governance-related aspects
become mainstream into the manage-
ment, measurement, and reporting
practices of organisations and their
impact.

SUSTAINABLE MEASUREMENTS

Linking environmental, social, and gover-
nance-based performance measures to external
reporting, we question how management and
accounting practice should adapt or develop to
contend with changing expectations. Carbon and
other climate-related measurements and risks are
analyzed, as well as different forms of corporate
reporting associated with the Global Reporting
Initiative.

REGULATIONS AND PUBLIC POLICIES

We study the relationship between internation-
al and national regulation and the behavior of
businesses, social enterprises, and public sector
organisations. The impact of environmental and

DEPARTMENT OF MANAGEMENT



sustainability policies is analyzed with particular
attention to those aimed at spurring social en-
terprises as a vehicle for the provision of public
services.

SOCIAL ENTREPRENEURSHIP

We collaborate with other groups interested in the
growing phenomenon of social business creation and
the application of managerial tools to social enterpris-
es focusing on the social dimension of entrepreneur-
ship and its societal impact.

DEPARTMENT OF MANAGEMENT

Our group researches a variety of topics
relevant for firm success across a range
of industries: from competitive analy-
sis to decision-making processes, from
knowledge management to business
modeling, from inter-organisational
agreements to growth and change strat-
egies.

STRATEGY AND COMPETITIVE DYNAMICS

Analyzing the relationship between firms' competi-
tive and growth strategies and the environment, we
cover a wide range of low- to high-tech sectors with
a particular emphasis on the creative and service
industries. We investigate internationalization

and other related strategies, such as re-shoring, in
large, small, and medium-sized enterprises. The
role of strategy in managing digital transforma-
tion is examined both in incumbent and emerging
industries. In the tourism industry, we focus on
hotels' performance, cultural events, and destina-
tion management.

STRATEGY AND INNOVATION

The focus is on strategic choice and implementa-
tion in firms engaged in innovative actions, such as
developing disruptive innovations, designing new
business models, undertaking social innovations,
or engaging in open innovation. Our works com-
bine historical methods, laboratory experiments,
and network analysis to study social evaluation
processes in the market and non-market settings.
STRATEGY, NETWORKS, AND ENTREPRENEURSHIP

We study the causes and consequences of social
networks on a variety of performance outcomes,
including knowledge transfer among individuals
and companies, the discovery and exploitation of
new entrepreneurial opportunities, survival, and
firm growth. We examine the dynamics of inter-
organisational social capital inside vertical busi-
ness networks and their impact on innovation and
knowledge-transfer processes. A sociologically ori-
ented interest has been developed in understand-
ing the origin of extraordinary entrepreneurial
outcomes and innovations in cultural productions.



Yunus Social Business Centre
Forli Campus

We want to improve knowledge on the mecha-
nisms of microfinance and Social Business by
encouraging discussions that can lead to impact-
ing society.

Muhammad Yunus has defined the idea of Social
Business as a sustainable enterprise that deals
mainly with problems of a social nature, rein-
vesting profits to sustain its future development.
Based on this philosophy, Yunus Social Business
Centres emerged as organisations that invest in
the development and growth of Social Business
aimed at solving community problems.
Furthermore, they support the study and promo-
tion of social enterprises already present in the
area, amplifying their effect on the community.

On April 18th, 2018, Professor Muhammad
Yunus and the Department of Management
inaugurated YSBC of the University of Bologna at
the Forli campus.

Yunus Social Business Centre
University of Bologno

DEPARTMENT OF MANAGEMENT
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SHORT BIOS
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FABIO ANCARANI
Full Professor
Fabio teaches Business Man-
agement and Marketing. He is
Associate Dean for Executive Ed-
ucation at the Bologna Business
School, where he is also Scien-
tific Director of the Executive
Master in Sales and Marketing.
He has been a Visiting Scholar
at the Robert H. Smith School
of Business - University of
Maryland (USA) and a Visiting
Professor at the European School
of Management (ESCP-EAP) in
Paris.
He took part in the ITP world’s
leading faculty-development pro-

gram at the Stockholm School of
Economics.

RESEARCH GROUP
MARKETING

RESEARCH AREA
MARKETING

SELENA AURELI

Senior Assistant Professor
Selena teaches Financial Reporting
and Analysis in master courses
and Managerial accounting at

the Bachelor's level. She holds a
Ph.D. in Business Administration
Her research and publications
cover the fields of performance
measurement, management, and
the reporting of non-financial
performance. Her work focuses on
tourism organisations and small
and medium-sized enterprises.
Sheisalso involved in research on
business networks.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

CORPORATE SOCIAL
RESPONSIBILITY

STRATEGY
SUSTAINABILITY REPORTING

MARIA-GABRIELLA BALDARELLI
Associate Professor

Maria-Gabriella holds a Ph.D.

and teaches Accounting at Rimini
Campus. She is a member of the
Board of CAST (Centre for Ad-
vanced Studies in Tourism) and has
been a delegate of SIDREA (Societa
Italiana dei Docenti di Ragioneria

e di Economia Aziendale) council.
She promotes national and interna-
tional research projects funded by
companies. Her research interests
include social and environmental
accounting and accountability,
tourism, economy of the Commu-
nion project, gender accounting,
and accounting history.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS

ACCOUNTING IN CIVIL
ENTERPRISES

FEDERICA BANDINI

Associate Professor

Federica teaches Social Enter-
prises and Public Organisations
Management and Accounting,

she is member of Yunus Social
Business Center Steering Commit-
tee and Fellow Senior Professor

at Bocconi School of Management
(Milan). She was awarded an ITP

- International Teachers Program
at London Business School and a
Ph.D. in Management of Public and
Nonprofit Organisations at the Uni-
versity of Parma. She has been the
Director of the Second cycle degree
in Management for Social Economy
of University of Bologna and of
the Professional Master Program in
Management of Social Enterprise
NGO - Cooperatives at SDA Bocconi
(Milan).

RESEARCH GROUP
ACCOUNTING

SOCIAL AND ENVIRONMENTAL
REPORTING

GENDER ACCOUNTING

RESEARCH AREAS
ENTREPRENEURSHIP

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

SCIENCE AND PUBLIC POLICY




MONICA BARALDI
Senior Assistant Professor

Monica teaches Business Adminis-
tration. She is currently on leave.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS

CORPORATE SOCIAL
RESPONSIBILITY

MANAGEMENT ACCOUNTING

MANAGEMENT AND LEADERSHIP IN
EDUCATION
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MASSIMILIANO BARBI
Associate Professor
Massimiliano teaches Finance. His
research interests are in the fields
of corporate finance, risk man-
agement and derivatives, corpo-
rate valuation and governance,
and household finance. He has
published on these topics in highly
regarded finance journals, such as
Journal of Banking and Finance,
European Journal of Finance,
Quantitative Finance, and Journal
of Futures Markets.

3

RESEARCH GROUP
FINANCE

RESEARCH AREAS
CORPORATE GOVERNANCE

RISK MANAGEMENT AND
DERIVATIVES

CORPORATE VALUATION
ALTERNATIVE INVESTMENTS
HOUSEHOLD FINANCE
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PAOLO BARBIERI

Senior Assistant Professor

Paolo teaches Supply Chain Man-
agement. He is a core faculty mem-
ber at Bologna Business School. He
has been a Visiting Professor in the
USA at Michigan State University,
Clarkson University, University of
North Florida, and at Cass Business
School of London (UK). His re-
search interests include buyer-sup-
plier relationships, supply chain
strategy, and global supply chain
management. He holds a Ph.D. in
Management from the University
of Padua.

RESEARCH GROUP

ENTREPRENEURSHIP AND
INNOVATION

RESEARCH AREAS
OPERATIONS MANAGEMENT
STRATEGY

SCIENCE AND PUBLIC POLICY

FRANCESCO MARIA BARBINI
Senior Assistant Professor
Francesco teaches Organisational
Behavior. He is involved in the
research activities of the programs
“Organisation Workshop” and
“Organisation and Well-Being” as
well as of the Centre for Advanced
Studies in Tourism at Rimini Cam-
pus. His research focuses on organ-
isational change and occupational
health and safety.

RESEARCH GROUP

ORGANISATION & HUMAN
RESOURCES MANAGEMENT

RESEARCH AREAS
ORGANISATION
ENTREPRENEURSHIP
TOURISM INDUSTRY

MONICA BARTOLINI

Associate Professor

Monica teaches Business Adminis-
tration at Forli Campus, specifically
Financial Accounting and Manage-
ment Accounting. Her research in-
terests are in business performance
analytics and performance man-
agement systems, management
control systems, and international
financial reporting standards.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS

REGULATION, FINANCIAL
REPORTING, AND AUDITING

ORGANISATIONAL AND STRATEGIC
ASPECTS OF ACCOUNTING

ENVIRONMENTAL, SOCIAL, AND
GOVERNANCE MANAGEMENT AND
MEASUREMENT

DEPARTMENT OF MANAGEMENT



GIULIA BASCHIERI

Senior Assistant Professor
Giulia teaches Corporate Finance.
She was a Junior Assistant Pro-
fessor of Corporate Finance at the
University of Venice until 2018.
Her research interests include
asset-pricing dynamics tied to
corporate geographic location,
corporate evaluation, and enter-
prise risk management. She holds
a Ph.D. in Markets and Financial
Intermediaries from the University
of Bologna.

RESEARCH GROUP
FINANCE

RESEARCH AREAS

CORPORATE FINANCE
CORPORATE EVALUATION
ENTERPRISE RISK MANAGEMENT

DEPARTMENT OF MANAGEMENT

PAOLO BASTIA

Full Professor

Paolo is Professor of Business Eco-
nomics in Bologna and Professor
of Cost Analysis at LUISS “Guido
Carli” in Rome. He is a Scientific
Consultant for “Il Mulino” Publish-
ing House.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
PLANNING AND CONTROL SYSTEMS

TRANSPARENCY AND
ENTREPRENEURSHIP

CORPORATE MERGERS AND
DEMERGERS

MASCIA BEDENDO

Full Professor

Mascia is Professor of Finance.
Before joining the University of
Bologna, she was Professor of Fi-
nance at Audencia Business School
(France), Assistant Professor at
Bocconi University (Italy), and Post-
doctoral fellow at Imperial College
London (UK). She held visiting
positions at Collegio Carlo Alberto,
Imperial College London, and Cass
Business School. She holds a Ph.D.
in Finance from the University of
Warwick (UK). Her research has
been published in high-impact
finance journals, and it is mostly
focused on firm financing and cred-
it risk, spanning across corporate
finance, financial intermediation,
and financial derivatives. Mascia
has international teaching experi-
ence at all levels (Bachelor, Master,
MBA, DBA, and executive).

RESEARCH GROUP
FINANCE

RESEARCH AREAS

FIRM FINANCING CHOICES
CREDIT RISK

CREDIT RATING AGENCIES
CREDIT DERIVATIVES

MASSIMO BERGAMI

Full Professor

Massimo teaches Organisational
Behavior and is the Dean of Bolo-
gna Business School. He holds a
Ph.D. in Business Administration
from the University of Bologna.

He has been a Visiting Scholar at
the University of Michigan (USA),
Postdoc Associate at the University
of Florida (USA), and Adjunct Pro-
fessor at Bocconi University (Milan).
He took part in the International
Teachers Program (ITP) at New
York University (USA) and is a Guest
Professor at Nankai University
(Tianjin, China) and Mirbis (Mosca,
Russia). His research interests focus
on organisational behaviors and

in particular, on the relationship
between identity and organisation-
al outcomes. He is a member of the
Board of Trustees of EFMD - Euro-
pean Foundation for Management
Development and a Non-Executive
Director in Brunello Cucinelli and
Ferrarelle Companies.

RESEARCH GROUP

ORGANISATION & HUMAN
RESOURCES MANAGEMENT

RESEARCH AREAS
ORGANISATION
HUMAN RESOURCE MANAGEMENT
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MARCO BIGELLI

Full Professor

Marco teaches Corporate Finance
and Corporate Governance. His re-
search interests include dual-class
firms, media independence, and
shareholders’ expropriation. He
holds a Ph.D. in Finance from the
University of Bergamo. He has
been Visiting Ph.D. at the Univer-
sity of Alberta (Canada), professor
at Johns Hopkins University, and
Visiting Professor at the University
of Italian Switzerland of Lugano,
Université de Paris Xll, and Univer-
sity of Strathclyde (Glasgow, UK).

RESEARCH GROUP
FINANCE

RESEARCH AREAS
CORPORATE FINANCE
CORPORATE GOVERNANCE




CRISTINA BOARI

Full Professor

Cristina teaches Business Strategy.
She was Head of the Department
of Management in the period 2000-
2006 and was Coordinator of the
Ph.D. program in Management.
She has been a Visiting Scholar at
the Institute of Business Research
of Hitotsubashi University of
Tokyo, Graduate School of Busi-
ness dell’University of Wisconsin
(Madison), Jaume | University of
Castellon de la Plana, and Universi-
dade Federal do Rio Grande do Sul
a Porto Alegre (Brasil). Her research
focuses on the relations between
inter-organisational networks,
entrepreneurship, and innovation,
with a special focus on industrial
clusters and creative industries.

RESEARCH GROUPS

ARTS AND CULTURAL
ORGANISATIONS

STRATEGY

RESEARCH AREAS
STRATEGY

CULTURAL AND CREATIVE
INDUSTRIES

ENTREPRENEURSHIP
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CARLO BOSCHETTI

Full Professor

Carlo Boschetti teaches Business
Strategy. He was Head of the
Department of Management from
2012 to 2017. He was Director of the
First Cycle Programs in Business
administration, Business admin-
istration at Rimini Campus and
Management and Marketing. He
also directed the Second cycle De-
gree Program in Business Adminis-
tration.

RESEARCH GROUP

PAOLA BRIGHI
Associate Professor
Paola teaches Banking and Finance
and is currently Director of the First
cycle Degree in Business Econom-
ics. She has also been Director

of the Second cycle Degree in
Business Administration and Man-
agement. Her research interests are
in banking structure, relationship
lending, bank geographic diversifi-
cation, bank efficiency, cooperative
banks, and SME financing.

RESEARCH GROUP

STRATEGY BANKING

RESEARCH AREA RESEARCH AREAS

STRATEGIC MANAGEMENT BANKING AND FINANCIAL
MARKETS

ECONOMIC AND FINANCIAL
ANALYSIS

EFFICIENCY

GIUSEPPE CAPPIELLO

Senior Assistant Professor
Giuseppe teaches Business Man-
agement. He holds a Ph.D. in Strat-
egy, Management, and Quantitative
Methods from the University of Mi-
lan. He has been a Visiting Scholar
at Kellogg School of Management,
Evanston (lllinois, USA).

RESEARCH GROUP
MARKETING

RESEARCH AREAS
MARKETING

PUBLIC SERVICES DELIVERY
SOCIAL INNOVATION
KNOWLEDGE MANAGEMENT

ALBERT CARUANA

Full Professor

Albert teaches Marketing. He holds
a Ph.D. in Marketing from Henley
Management College (UK) and
pursued postdoctoral research as a
Fulbright Fellow in the US in 2004,
as a Commonwealth Research
Scholarin 2000, and on various
postdoctoral research Fellowships
in Australia between 1994 and
1999. His research interests focus
primarily on marketing commu-
nications and services marketing.
His work includes papers in highly
ranked scientific journals. He is
currently Associate Editor for the
Journal of Advertising Research.
Before joining academia in 1992,
he worked as a marketing manager
for a company and in commercial
banking.

RESEARCH GROUP
MARKETING

RESEARCH AREA
MARKETING

DEPARTMENT OF MANAGEMENT



STEFANO CENNI

Full Professor

Stefano teaches Financial Mar-
kets and Institutions and was the
Dean of the School of Economics,
Management, and Statistics in the
period 2015-2018. His research fo-
cuses on economics and manage-
ment of banks and other financial
institutions, and on small-business
finance.

RESEARCH GROUP
BANKING

RESEARCH AREAS

ECONOMICS OF FINANCIAL
INTERMEDIATION

MARIACHIARA CoLuccl
Associate Professor

Mariachiara’s teaching activity
covers the fields of Management,
Strategic management, and
management, and marketing for
Fashion Companies. Her research
interests focus on interfirm
relationships (brand licensing),
individual creativity and legitimacy,
creative industries - in particular on
fashion industry, quantitative and
qualitative research methods.

FRANCESCO CIABUSCHI

Full Professor

Francesco is a Professor of Inter-
national Business and Strategy.

He has published more than 30
articles in highly ranked journals
(Journal of International Business
Studies, Journal of Management
Studies, Journal of Business
Research, Industrial Marketing and
Management, Journal of World
Business), 15 books’ chapters, more
than 50 conference papers, among
which 5 were nominated and 3 won

best papers’ awards. RESEARCH GROUP

BANKING AND FINANCIAL
MARKETS

ECONOMIC AND FINANCIAL
ANALYSIS

DEPARTMENT OF MANAGEMENT

STRATEGY

RESEARCH GROUP

STRATEGY RESEARCH AREAS
CULTURAL AND CREATIVE

RESEARCH AREAS INDUSTRIES

ARTS AND CULTURAL
ORGANISATIONS

STRATEGY
INTERFIRM RELATIONSHIPS

INTERNATIONAL MANAGEMENT
AND MANAGEMENT OF
MULTINATIONAL COMPANIES

CORPORATE AND INTERNATIONAL
STRATEGY

CROSS-BORDER INNOVATION AND
KNOWLEDGE MANAGEMENT

CHINESE MULTINATIONALS
INTERNATIONAL HEALTH POLICY

ECONOMIC MODELS FOR
ANTIBIOTIC R&D

LEONARDO CORBO

Senior Assistant Professor
Leonardo Corbo teaches in the
courses of Management. Before
joining the University of Bologna,
he was Assistant Professor of Man-
agement at Catdlica Porto Business
School (Portugal). After earning his
Ph.D. in Business Administration
from the University of Bologna, he
was a Visiting Scholar at Kellogg
School of Management, Northwest-
ern University (USA) and Sauder
School of Business, University of
British Columbia (Canada). His
research interests include alliances
and networks, business model in-
novation and new venture creation.
Leonardo seats in the Editorial
Boards of Long Range Planning
and the Journal of Air Transport
Studies.

RESEARCH GROUP
STRATEGY

RESEARCH AREAS

STRATEGIC ALLIANCES AND
NETWORKS

BUSINESS MODELS

NEW VENTURE CREATION

MARCO CORSINO
Senior Assistant Professor

Marco teaches in the courses of
Management. His research focuses
on Economics and Management of
innovation, technology strategy,
entrepreneurship, and firm growth.

RESEARCH GROUP
STRATEGY

RESEARCH AREAS
ENTREPRENEURSHIP
INNOVATION MANAGEMENT
STRATEGY




RAFFAELE CORRADO

Associate Professor

Raffaele teaches Management.

He holds a Ph.D. in Management
from the University of Bologna. His
research focuses on the evolution
of intra- and inter-organisational
networks.

RESEARCH GROUPS

ARTS AND CULTURAL
ORGANISATIONS

STRATEGY

RESEARCH AREAS
ORGANISATION
STRATEGY

MATTEO COTUGNO

Associate Professor

Matteo Cotugno is an Associate
Professor of Financial
Intermediation. His research
interests are in the fields of
relationship lending, credit risk
and bank asset quality, corporate
banking, corporate governance in
banking, financial performance. He
has published on these topics in
highly regarded finance journals,
such as Journal of Banking and
Finance and Applied Financial
Economics.

RESEARCH GROUP
BANKING

RESEARCH AREAS
RELATIONSHIP LENDING

CREDIT RISK AND BANK ASSET
QUALITY

CORPORATE BANKING

CORPORATE GOVERNANCE IN
BAKING

FINANCIAL PERFORMANCE

ANTONIO DELLA BINA

Senior Assistant Professor
Antonio teaches Corporate Finance.
His research interests include
financial analyses, capital struc-
ture, cross-listing decisions, and
empirical asset pricing. He holds a
Ph.D. in Finance from the Universi-
ty of Bologna.

RESEARCH GROUP
FINANCE

RESEARCH AREAS
FINANCIAL ANALYSTS
CAPITAL STRUCTURE
EMPIRICAL ASSET PRICING
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JOHANNES (JOHN) DUuMAY
Associate Professor

Johnis a highly regarded scholar
in the field of accounting and es-
pecially non-financial performance
measurement and management.
He has published over 80 peer-re-
viewed articles in important jour-
nals such as The British Accounting
Review and Accounting Auditing
and Accountability Journal. His
work is very highly cited in Google
Scholar, Scopus, and his work
contributes to the impact factor of
several important journals. He is
the Associate Editor of Accounting
Auditing and Accountability Jour-
nal, Deputy Editor of Accounting
and Finance.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
INTELLECTUAL CAPITAL

NON-FINANCIAL ACCOUNTING AND
REPORTING

CORPORATE GOVERNANCE
INTEGRATED REPORTING
SUSTAINABILITY ACCOUNTING

CRITICAL AND QUALITATIVE
RESEARCH

ANDI DUQI

Senior Assistant Professor

Andi teaches Banking and Finance
at Forli Campus. He holds a Ph.D.
in Banking and Finance from the
University of Bologna. He was As-
sistant Professor at the University
of Sharjah, United Arab Emirates,
where he taught Financial Markets
and Institutions, Risk Management,
Banking Operations Management,
International Financial Manage-
ment, and Corporate Finance. He
has been a Visiting Researcher at
Bangor University (UK). His re-
search focuses on the performance
of banking institutions, dividend
policy, Islamic finance, ethical
finance, microcredit, and market
valuation of R&D.

RESEARCH GROUP
BANKING

RESEARCH AREAS

BANKING AND FINANCIAL
MARKETS

ECONOMICS OF FINANCIAL
INTERMEDIATION

CORPORATE GOVERNANCE

DEPARTMENT OF MANAGEMENT



PAOLO FERRI

Associate Professor

Paolo teaches Business and
Accounting. His research interests
cover the study of change and in-
novation in accountability systems
among complex and professional
organisations. His research studies
are mainly focused on cultural
organisations such as museums,
archaeological sites, and opera
houses.

RESEARCH GROUPS
ACCOUNTING

A

SIMONE FERRIANI

Full Professor

Simone teaches Entrepreneurship
and is Honorary Visiting Professor
at Cass Business School (City Uni-
versity, London) and Visiting Fellow
at the Centre on Organisational
Innovation at Columbia University
(USA). His research interests in-
clude entrepreneurship, creativity,
processes of social evaluation, and
social networks

RESEARCH GROUPS
STRATEGY

ARTS AND CULTURAL
ORGANISATIONS

ARTS AND CULTURAL
ORGANISATIONS

RESEARCH AREAS
ACCOUNTING

RESEARCH AREAS
ENTREPRENEURSHIP

BUSINESS AND ACCOUNTING
HISTORY

CULTURAL AND CREATIVE
INDUSTRIES

CULTURAL AND CREATIVE
INDUSTRIES

DEPARTMENT OF MANAGEMENT

STRATEGY
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RICCARDO FINI
Associate Professor
Riccardo teaches Innovation Man-
agement and Entrepreneurship,
is the Director of the Entrepre-
neurship Hub at Bologna Business
School and a Fellow at Imperial
College London. His research
interests include entrepreneur-
ship, science commercialization,
and impact. He holds a Ph.D. in
Management from the University of
Bologna.

RESEARCH GROUP
ENTREPRENEURSHIP AND

2%

GUIDO FIORETTI

Senior Assistant Professor
Guido teaches Human Resources
Management. He has an under-
graduate background in electronic
engineering and holds a Ph.D. in
Economics. His research interests
combine social and cognitive
sciences to model decision-making
when facing uncertainty. In partic-
ular, he is interested in distributed
cognition and the emergence of
collective behavior.

RESEARCH GROUP
ORGANISATION & HUMAN

ANTONIO FOCACCI

Senior Assistant Professor
Antonio carries out different
research activities following an
integrated approach to econom-
icissues. His articles have been
published in international eco-
nomic and management academic
journals. He is an Invited Editorial
Board Member of two international
scientific Journals. He served or is
serving as a referee and as advisor
for international scientific Journals.

RESEARCH GROUPS
ENTREPRENEURSHIP AND

INNOVATION RESOURCES MANAGEMENT INNOVATION
SOCIAL MANAGEMENT E
RESEARCH AREAS RESEARCH AREAS SUSTAINABILITY

ENTREPRENEURSHIP

ORGANISATION

INNOVATION MANAGEMENT

STRATEGY

SCIENCE AND PUBLIC POLICY

DECISION THEORY

RESEARCH AREAS:
ENERGY

ECONOMIC AND FINANCIAL
CORPORATE AND PERSONAL
INVESTMENT DECISIONS

BUSINESS AND MERIT OF CREDIT
ASSESSMENT TECHNOLOGICAL
AND STRATEGIC EVALUATION OF
ABSOLUTE AND COMPARATIVE
RELATIVE POSITIONING

CORPORATE SOCIAL
RESPONSIBILITY

TREND ANALYSIS OF ECONOMIC
SYSTEMS

BUSINESS ANALYTICS




SABRINA GIGLI

Associate Professor

Sabrina teaches Accounting. She
is Director of the First cycle Degree
in Management & Marketing. Her
research focuses on financial
accounting for both the private and
public sectors, change in account-
ing systems, business models and
public value for social enterprises,
and sustainability reports and
value relevance.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS

ACCOUNTING

SCIENCE AND PUBLIC POLICY
BANKING AND FINANCIAL MARKETS

PAOLA GIURI

Full Professor

Paola teaches Management and is
currently Head of the Department
of Management - Rimini Campus.
She has coordinated international
research projects funded by the
European Commission and the
European Investment Bank. Her
research focuses on economics
and management of innovation
and patenting, university-industry
technology transfer, and entrepre-
neurship.

RESEARCH GROUP
STRATEGY

RESEARCH AREAS
STRATEGY

ALESSANDRO GRANDI

Full Professor

Alessandro teaches Management.
He is Director of the Master in
Management at Bologna Busi-

ness School and is Chairman of
Almacube Company (University

of Bologna startup incubator). His
research covers the fields of tech-
nology strategy, university-industry
technology transfer, high-tech
startups, and project management.

RESEARCH GROUP

ENTREPRENEURSHIP AND
INNOVATION

RESEARCH AREAS
INNOVATION MANAGEMENT
ORGANISATION

ENTREPRENEURSHIP

SCIENCE AND PUBLIC POLICY

INNOVATION MANAGEMENT

ROSA GRIMALDI

Full Professor

Rosa teaches Entrepreneurship and
Innovation Management. She is the
Delegate for Entrepreneurship and
Business relationships at the Uni-
versity of Bologna and is Director
of the Executive Master in Technol-
ogy and Innovation Management
(EMTIM). Her research is mainly
focused on new business creation,
entrepreneurship, and technology
transfer.

RESEARCH GROUP

ENTREPRENEURSHIP AND
INNOVATION

RESEARCH AREAS
ENTREPRENEURSHIP
INNOVATION MANAGEMENT
ORGANISATION
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UMBERTO LAGO

Associate Professor

Umberto teaches Management.

He holds a Ph.D. in Management
from the Imperial College of
Science, Technology, and Medi-
cine of London. He is a certified
auditor, chartered accountant, and
management consultant. He is also
a board member and statutory au-
ditor for several private and public
companies. He was President and
deputy-President of the UEFA Club
Financial Control Body - Investiga-
tory Chamber. He is the author of
several business books and articles
published in academic and practi-
tioners’ journals.

RESEARCH GROUPS
MARKETING
STRATEGY

RESEARCH AREAS
MANAGEMENT
SPORT MANAGEMENT

DEPARTMENT OF MANAGEMENT



ANDREA LIPPARINI

Full Professor

Andrea teaches Management. His
research focuses on inter-firm
relationships, networks, and the
management of innovation. He is
the Director of the Executive MBA at
Bologna Business School.

He holds a Ph.D. in Management
from the University of Bologna

RESEARCH GROUP
STRATEGY

RESEARCH AREAS
STRATEGY
INNOVATION MANAGEMENT

DEPARTMENT OF MANAGEMENT

LWV

MARIOLINA LONGO

Associate Professor

Mariolina teaches Management.
Her research focuses on perfor-
mance measurement systems,
sustainability measurement and
management, corporate social
responsibility, and the circular
economy.

RESEARCH GROUP

SOCIAL MANAGEMENT AND
SUSTAINABILITY

RESEARCH AREAS
ACCOUNTING

CORPORATE SOCIAL
RESPONSIBILITY AND BUSINESS
SUSTAINABILITY

OPERATIONS MANAGEMENT

GUSEPPE LUSIGNANI
Full Professor

Giuseppe teaches Economics of
Financial Intermediaries.

He has a Ph.D in Capital
Markets and Financial
Management from the
University of Bergamo and has
been a visiting research scholar
at New York University.

He is an independent director
on the board of several
companies, adviser to leading
financial institutions, and
member of the editorial boards
of several academic journals.

RESEARCH GROUP:
BANKING

RESEARCH AREAS:
BANK CAPITAL ADEQUACY

REGULATION OF FINANCIAL
SYSTEMS

RISK MANAGEMENT IN BANKING

MARKET STRUCTURE OF FINANCIAL
INSTITUTIONS

ANGELO MANARESI

Full Professor

He teaches Marketing and Man-
agement and is the Head of the
Department of Management -
Bologna Campus. After obtaining a
Ph.D. in Marketing from the London
Business School, he researched
and published on distribution
channels and branding, work-

ing with researchers in different
countries. Later he dedicated
himself to duties such as managing
course programs (e.g., the bach-
elor’s program in Economics and
Marketing, the bachelor’s program
in Business and Economics, and
master’s programs). He served six
years as Director of the University
of Bologna, Buenos Aires Cam-

pus (Argentina). He worked as a
consultant for several companies in
branding and distribution channel
development.

RESEARCH GROUP
MARKETING

RESEARCH AREA
MARKETING

MAURIZIO MARANO

Associate Professor

Maurizio teaches Accounting,
specifically in the courses on Sus-
tainability Reporting and Manage-
ment of Co-Operative Firms. He is
a Delegate for sports activities at
the University of Bologna and is
the President of the Observatory
on Environmental Sustainability
established in 2016 in Bologna. His
research is focused on co-operative
firms, non-financial information,
and sports organisations.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

CORPORATE SOCIAL
RESPONSIBILITY

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES




MARCELLO MARIA MARIANI
Senior Assistant Professor
Marcello teaches Strategic Manage-
ment and Marketing; he deals with
business and corporate strategy
and marketing. Currently, his re-
search interest focuses on the ser-
vices sector (tourism and hospitali-
ty, leisure and events), and creative
industries and the media. He has
authored almost 100 publications
and received several prizes and
awards from different international
academic and research institutions.
He is currently on leave from work.

RESEARCH GROUP
STRATEGY

MASSIMILIANO MARZO
Associate Professor

Massimiliano teaches Interna-
tional Finance and the Economics
of Financial Markets. He is the
Director of the Master in Wealth
Management at Bologna Business
School. His research examines the
link between macroeconomics and
financial markets, intertemporal
portfolio theory, asset classes
correlation dynamics, asset pricing,
banking in general equilibrium
bounded rationality in macroeco-
nomics, and portfolio models.

RESEARCH GROUP
FINANCE

RESEARCH AREAS

INTER-ORGANISATIONAL AND
INTER-FIRM RELATIONSHIPS
(ESPECIALLY CO-OPETITION)

THE IMPACT OF ICTS ON
MANAGERIAL DECISIONS AND
POLICYMAKING (BIG AND OPEN
DATA AND SOCIAL MEDIA)

PERFORMANCE ANALYSIS AND
MEASUREMENT; BUSINESS
MODELS (ESPECIALLY WEB-BASED)

MAKE OR BUY DECISIONS

RESEARCH AREAS

CORPORATE FINANCE

BANKING AND FINANCIAL MARKETS
ECONOMIC AND FINANCIAL
ANALYSIS

gy
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GIAN LUCA MARZOCCHI

Full Professor

Gian Luca teaches Marketing and
Consumer Behavior. He is Chair of
Quality Assurance Committee at
University of Bologna. His research
specialties include brand commu-
nities, satisfaction modeling, ser-
vice quality and waiting perception
management in service settings,
and inter-temporal choice (focusing
on the impact of levels of constru-
al of a future event on consumer
decision processes).

RESEARCH GROUP
MARKETING

RESEARCH AREAS
MARKETING

INNOVATION MANAGEMENT
APPLIED PSYCHOLOGY

Adn

ANTONIO MATACENA

Full Professor

Antonio teaches Accounting. His
research focuses on accountability
and corporate social responsibility.
His main publications investigate
the social and sustainability reports
of cooperatives and non-profit
organisations.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREA
ACCOUNTING

ot

MARCO MARIA MATTEI

Full Professor

Marco teaches Accounting and is
the Director of the Second Cycle
Degree of Economics and Account-
ing at the University of Bologna. His
research focuses on financial in-
formation and capital markets. His
main publications investigate the
determinants of earnings quality
and analysts, and forecasts.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

BANKING AND FINANCIAL
MARKETS

CORPORATE FINANCE

DEPARTMENT OF MANAGEMENT
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LUCA MAZZARA

Associate Professor

Luca teaches Management and

is Director of the Professional

Master’s Program First Level in City

Management at Forli Campus. His

research focuses on public man-

agement, city management, stra-

tegic planning and control in the

public sector, internal auditing in

different sectors (profit, non-profit

and public), social accountability,

union and merger between local

governments, and performance

evaluation.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

STRATEGIC AND CITY MANAGEMENT
IN THE PUBLIC SECTOR

DEPARTMENT OF MANAGEMENT

VALERIO MELANDRI

Senior Assistant Professor
Valerio is a Visiting Professor at
Columbia University (USA) and Di-
rector of the Professional Master’s
Program First Level in Fundraising
at the University of Bologna. He is
the founder of the Philanthropy Re-
search Centre based in Forli Cam-
pus. His last book on Fundraising
has been translated and published
in 5 languages. He is the creator

of the “Festival del Fundraising,”
the first Italian Conference about
fundraising, and the third biggest
in the world.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS

CORPORATE SOCIAL
RESPONSIBILITY

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

FUNDRAISING
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STEFANO MENGOLI

Full Professor

Stefano teaches Corporate Finance.
He holds a Ph.D. in Financial
Markets from the University of
Siena. He was Visiting Academic
at the London School of Econom-
ics and Visiting Ph.D. Scholar

at City University Business School
London (UK). His research focuses
on corporate governance, corpo-
rate social responsibility, ethical
finance, and market efficiency.

RESEARCH GROUP
FINANCE

RESEARCH AREAS
CORPORATE FINANCE

EFFECT OF GEOGRAPHY ON FIRM
VALUE

FAMILY FIRMS

ELISA MONTAGUTI
Full Professor

Elisa teaches Marketing. Her prima-

ry research interests lie in the area
of new products and new channel
introduction. Most of her current
projects focus on multichannel
shopping and entry strategies.

RESEARCH GROUP
MARKETING

RESEARCH AREAS
MARKETING

INNOVATION MANAGEMENT

&

GABRIELE MORANDIN

Associate professor

Gabriele teaches Organisation-

al Behavior. He is the Director

of First Cycle Degree Program

of Business Administration and As-
sociate Dean at Bologna Business
School. His research covers topics
related to sustainable relationships
at work, including on-boarding
newcomers, work-life balance, and
supervisor-employee relationships.

RESEARCH GROUP

ORGANISATION & HUMAN
RESOURCES MANAGEMENT

RESEARCH AREAS
ORGANISATIONS
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FEDERICO MUNARI
Full Professor
Federico teaches Technology and
Innovation Management. He served
as the Director of the Ph.D. in Man-
agement at the University of Bolo-
gna. His research interests include
technology commercialization,

intellectual property management,
and entrepreneurial finance.

RESEARCH GROUP

ENTREPRENEURSHIP AND
INNOVATION

RESEARCH AREAS
INNOVATION MANAGEMENT
ENTREPRENEURSHIP
SCIENCE AND PUBLIC POLICY

MATTEO MURA

Associate Professor

Matteo teaches Business and
Management Engineering and is
a Visiting Fellow at the Cranfield
School of Management (UK). He
holds a Ph.D. in management
engineering from the University
of Padua. His research focuses on
performance measurement sys-
tems and business sustainability.
Heis involved in several EU-funded
research projects.

RESEARCH GROUP

SOCIAL MANAGEMENT AND
SUSTAINABILITY

RESEARCH AREAS
OPERATION MANAGEMENT

CORPORATE SOCIAL
RESPONSIBILITY

MAURIZIO MUSSONI

Senior Assistant Professor
Maurizio teaches Economics at the
Rimini Campus. He holds a Ph.D.

in Law and Economics from the
University of Bologna and a Profes-
sional Master’s Program (2nd Level)
in Economics from the University
of Leuven (Belgium). His research
focuses on microcredit and social
business, Social business, impact
investing and finance, tourism and
cultural heritage economics, ap-
plied spatial econometrics, social
capital, and contract theory.

RESEARCH GROUP
BANKING

RESEARCH AREAS

ECONOMICS AND FINANCIAL
ECONOMICS

ACCOUNTING

ECONOMICS OF FINANCIAL
INTERMEDIATION

VINCENZA ODORICI

Associate Professor

Vincenza teaches Management. Her
research interests focus on inter-
national entrepreneurship, early
internationalization, family firms’
internationalization, diversity in
corporate boards, and corporate
elite selection.

RESEARCH GROUP
STRATEGY

RESEARCH AREAS
ENTREPRENEURSHIP
CORPORATE GOVERNANCE
INTERNATIONALIZATION

REBECCA LEVY ORELLI
Associate Professor

Rebecca teaches Accounting

and was a Visiting Scholar at the
London School of Economics and
the University of Kent (UK). Her
research interests include account-
ing in the European public sector
and accounting as a social and
institutional practice. Her publi-
cations are related to social and
environmental accounting and
performance management issues.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

CORPORATE SOCIAL
RESPONSIBILITY

SCIENCE AND PUBLIC POLICY

DEPARTMENT OF MANAGEMENT



CHIARA ORSINGHER

Associate Professor

Chiara teaches Marketing. Her re-
search interests focus on consumer
behavior in services: satisfaction,
complaint handling, referral reward
programs, and customer interac-
tions with digital employees. She

is also interested in meta-analysis
and experimental research.

RESEARCH GROUP
MARKETING

RESEARCH AREAS
MARKETING
ORGANISATION

DEPARTMENT OF MANAGEMENT
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EMANUELE PADOVANI
Associate Professor

Emanuele teaches Management
Accounting and Control. His
research focuses mainly on public
management and accounting,
with a specific emphasis on local
governments and healthcare
organisations. He has collaborated
on research projects with major
local, national, and international
public institutions throughout
Italy, Europe and the United States.
He is Nonresident Senior Fellow

at MSU Center for Local Govern-
ment Finance and Policy

Michigan State University, East
Lansing.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS

PUBLIC MANAGEMENT
LOCAL PUBLIC FINANCE
MANAGEMENT ACCOUNTING

ANGELO PALETTA

Full Professor

Angelo teaches Business Adminis-
tration and is Delegate for Budget,
strategic planning, and process
innovation at the University of
Bologna. His research focuses on
public management, educational
leadership and policy, business
turnaround and bankruptcy and
the circular economy.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
MANAGEMENT ACCOUNTING
PUBLIC MANAGEMENT

BUSINESS TURNAROUND AND
BANKRUPTCY

A

FABRIZ10 PALMUCCI

Senior Assistant Professor
Fabrizio teaches Economics of
Financial Markets and Institutions.
He holds a Master of Science in
Financial Economics from the
London School of Economics and
Political Science (UK). His research
focuses on pricing in financial mar-
kets, financial advisory services,
asset management, ESG (Environ-
mental, Social and Governance)
factors, and firm performance. He
has worked in consulting with sev-
eral financial intermediaries.

RESEARCH GROUP
BANKING

RESEARCH AREAS

BANKING AND FINANCIAL
MARKETS

CORPORATE FINANCE

ECONOMICS OF FINANCIAL
INTERMEDIATION

BARBARA PETRACCI

Associate Professor

Barbara teaches Corporate
Finance. She is Program Director
of the Second Cycle Degree in
Management for Social Economy.
Her research focuses on corpo-
rate governance, corporate social
responsibility, ethical finance, and
market efficiency. She holds a Ph.D.
in Corporate Finance from the Uni-
versity of Trieste. She was a visiting
Ph.D. student at the Department

of Accounting and Finance of the
University of Strathclyde (Glasgow,
Scotland).

RESEARCH GROUP
FINANCE

RESEARCH AREAS
CORPORATE FINANCE
CORPORATE GOVERNANCE

CORPORATE SOCIAL
RESPONSIBILITY




PATRIZIA PETROLATI

Associate Professor

Patrizia teaches Financial Account-
ing and Extraordinary Budget. Her
research focuses on accountancy
and financial statements according
to Italian Civil Law as well as on
merger and acquisition operations

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

ECONOMIC AND FINANCIAL
ANALYSIS
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GABRIELE P1zz1

Associate Professor

Gabriele teaches Marketing. His
research deals with assortment
management, the impact of inno-
vative technologies on retailing
activity, and longitudinal analy-
sis of customer satisfaction. He
coordinated a research project on
the application of Virtual Reality
to Retailing financed by the Italian
Marketing Society.

RESEARCH GROUP
MARKETING

RESEARCH AREA
MARKETING

MANUELA PRESUTTI

Associate Professor

Manuela teaches Management
and is Director of the International
Second cycle degree in Tourism
Economics and Management at
Rimini Campus. She collaborates
in many international projects and
is a member of CAST - Centre of
Advanced Studies in Tourism. Her
research focuses on social capital,
innovation, small firms, and entre-
preneurship.

RESEARCH GROUP
STRATEGY

RESEARCH AREAS
ENTREPRENEURSHIP
INNOVATION MANAGEMENT
STRATEGY
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MARCELLO RUSSO

Associate Professor

Marcello teaches Organisation.

He is Director of the Global Master
in Business Administration and
Co-Director of the Master in Human
Resources and Organisation at
Bologna Business School, and
Fellow at Kedge Business School,
Bordeaux (France). He has been
Associate Editor for the Journal of
Vocational Behavior. His research
interests include work-life balance,
diversity at work, and the organisa-
tional socialization process.

RESEARCH GROUP

ORGANISATION & HUMAN
RESOURCES MANAGEMENT

RESEARCH AREAS
ORGANISATION

CORPORATE SOCIAL
RESPONSIBILITY
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SANDRO SANDRI

Full Professor

Sandro teaches Corporate Finance.
He played various key roles at the
University of Bologna, such as Vice
Rector and Budget Delegate, mem-
ber of the Executive Board, Chair-
man of the Budget and Planning
Committee, Dean of the Faculty of
Economics and Head of Depart-
ment of Management. He was a
Visiting Scholar in the Department
of Finance at New York University
(USA). He is a member of the Board
of Auditors of the Bank of Italy.

RESEARCH GROUP
FINANCE

RESEARCH AREAS
CORPORATE VALUATION
FINANCIAL RESTRUCTURING
CORPORATE GOVERNANCE

DEPARTMENT OF MANAGEMENT



MATTEO SANTI

Associate Professor

Matteo teaches Management
Accounting at Bologna Campus. He
holds a Ph.D. in Business Adminis-
tration from Pisa University. He’s
been Consultant of the Emilia
Romagna Regional Health Agency,
ad actually is consultant of banking
Foundations and non-profit organ-
isations, and is a Certified Accoun-
tant (dottore commercialista).

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING
CORPORATE GOVERNANCE

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

DEPARTMENT OF MANAGEMENT

GIUSEPPE SAVIOLI

Full Professor

Giuseppe is Professor of Business
Administration and Lecturer of
Accounting, Business Combina-
tions, Consolidated Financial
Statements and “Business Crisis
Management” at the Campus in
Forli.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
BUSINESS COMBINATION
FINANCIAL STATEMENTS
BASEL Il REGULATION
LOCAL PUBLIC SERVICES

DANIELE SCARPI

Associate Professor

Daniele teaches Marketing and
Consumer Behavior. His research
interests deal with consumers'
reactions in offline, online and
virtual-reality retail environments,
hedonic shopping orientation,
context effects, perceptions of
brand heritage and typicality, and
extreme behaviors (e.g. extreme
sports).

RESEARCH GROUP
MARKETING

RESEARCH AREA
MARKETING

14

BENEDETTA SIBONI

Associate Professor

Benedetta teaches Guarantee
Committee for Equal Opportu-
nities, Employee Wellbeing and
Non-Discrimination at Work - (CUG)
of the University of Bologna. She is
also a member of the Committee
for Social Reporting and Sustain-
able Development Goals and isin
charge of the the Gender Equality
Annual Report . She is involved in
national and international research
projects. Her research interests
include sustainability, intellectual
capital, and gender accounting,
with a particular focus on the pub-
lic sector, including local govern-
ments and state universities.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING
SUSTAINABILITY REPORTING
GENDER ACCOUNTING
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RICCARDO SILVI

Full Professor

Riccardo teaches Cost Management
and Performance Measurement
Systems at Forli Campus. His
research focuses on Advances

in management accounting,
performance management
systems, business performance
analytics, and cost management.
He is Director of the International
Executive MBA (I-Emba) at the
Bologna Business School.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS

MANAGEMENT ACCOUNTING AND
PERFORMANCE MEASUREMENT
SYSTEMS

BUSINESS ANALYTICS AND DIGITAL
BUSINESS TRANSFORMATION

STRATEGIC COST MANAGEMENT




A w

MAURIZIO SOBRERO

Full Professor

Maurizio, Ph.D. MIT, B.S. Universita
di Bologna, is Professor of Innova-
tion Management and the author
of over 30 peer-reviewed interna-
tional articles and five books in the
Economics and Management of
Innovation. He has taught graduate
and executive courses in Europe,
Asia, and South-America, work-
ing with different companies on
several consulting projects and as
a board member of start-ups and
listed companies. He served as a
national expert during the Italian
Presidency of the EU and the 2017
G7 meeting on Research and Inno-
vation. He is a Founding Faculty
Skolkovo Institute of Science and
Technology and a member of the
board of the MIT Alumni Associa-
tion of Italy.

RESEARCH GROUP

ENTREPRENEURSHIP AND
INNOVATION

RESEARCH AREAS
INNOVATION MANAGEMENT
ENTREPRENEURSHIP

/-
crer

Iﬂk' -
MAsSSIMO SPISNI
Full Professor
Massimo teaches Corporate
Finance and is the Head of the
Department of Management - Forli
Campus. His research focuses
on the investment industry, with
specific attention given to private
equity and real estate funds. Other

interests include finance of innova-
tion and venture capital.

RESEARCH GROUP
FINANCE

ENRICO SUPINO

Associate Professor

Enrico teaches Accounting. He
holds a Ph.D. in Accounting from
the University of Florence and was
a Visiting Scholar at Southbank
University (London - UK). He has
authored several scientific publica-
tions and served as a reviewer for
several international journals and
conferences.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
CORPORATE FINANCE

RESEARCH AREAS
ACCOUNTING

ECONOMICS OF FINANCIAL
INTERMEDIATION

ENTREPRENEURSHIP

DECISION SUPPORT SYSTEMS
BUSINESS ANALYTICS

ROBERTO TASCA
Full Professor

Roberto teaches Financial Interme-
diation and Markets and Corporate
Banking. He is currently on leave
from work.

RESEARCH GROUP
BANKING

RESEARCH AREAS

FINANCIAL INTERMEDIATION AND
MARKETS

CORPORATE BANKING

GIUSEPPE TORLUCCIO

Full Professor

Giuseppe teaches Economics of
Financial Institutions. He is the Di-
rector of the Yunus Social Business
Centre and Vice President of the
Grameen ltalian Foundation. He
earned an MBA at the Olin Business
School (Washington University in
St. Louis-USA) and was a Visiting
Scholar at Washington University in
St. Louis (USA), Arizona State Uni-
versity (USA) and Bangor University
(UK).

RESEARCH GROUP
BANKING

RESEARCH AREAS

ECONOMIC AND FINANCIAL
ANALYSIS

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

ECONOMICS OF FINANCIAL
INTERMEDIATION

DEPARTMENT OF MANAGEMENT



LAURA TOSCHI

Senior Assistant Professor

Laura teaches Entrepreneurship
and Innovation. She holds a Ph.D.
in Management from the University
of Bologna. She has been a Visiting
Scholar at Boston University (USA)
and a Research Fellow at the SPRU
- Science Policy Research Unit,
University of Sussex (UK). Her main
research interests are on entrepre-
neurial finance, technology transfer
activities, and innovation manage-
ment.

RESEARCH GROUPS

SOCIAL MANAGEMENT AND
SUSTAINABILITY

STRATEGY

RESEARCH AREAS
ENTREPRENEURSHIP
INNOVATION MANAGEMENT
STRATEGY

DEPARTMENT OF MANAGEMENT

IVANOE Tozzi

Associate Professor

Ivanoe teaches Financial Reporting
and Business Valuation at Rimini
Campus. He holds a Ph.D. in Man-
agement. He is Director of the Sec-
ond cycle Degree Program in Busi-
ness Administration. He has been
involved in research programs on
national and international financial
accounting standards, and relation-
ships between business valuation
and appraisal.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING
BUSINESS VALUATION

CLAUDIO TRAVAGLINI

Full Professor

Claudio teaches Accounting and
management control at the Rimini
Campus. His research focuses on
accountability and social account-
ability in Nonprofit Organisation
and Social Enterprises.

His main publications investigate
Financial Statements for nonprofit
organisations and Social Responsi-
bility in cooperatives

Most of his current projects deal
with health professional focus on
costing and performance evalua-
tion in health and social services,
home care and nursing home.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

CORPORATE SOCIAL
RESPONSIBILITY

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

SARA VALENTINI

Associate Professor

Sara teaches Marketing, Marketing
Models, and Social Media Market-
ing.

Her area of expertise is the mea-
surement and analysis of market-
ing effectiveness and customer
profitability, especially in omni-
channel marketing and customer
relationship management. She has
additional expertise in customer
satisfaction and service recovery.
She has been the Italian represen-
tative executive member of the
European Marketing Academy, and
she is a member of the interna-
tionalization committee of the
Italian Association of Marketing.
She holds a Laura cum Laude in
Statistics and a Ph.D. in Marketing
from the University of Bologna. She
was visiting scholar at Tuck School
of Business (USA).

RESEARCH GROUP
MARKETING

RESEARCH AREA
MARKETING

ALESSANDRA VECCHI

Senior Assistant Professor
Alessandra teaches Marketing.
Her research interests deal with
consumer choice problems and
context effects. Currently her
research focuses on the evolution
of preferences, on the influence
of social norms on consumers’
choices, and on self-customiza-
tion decisions and self-expressive
choices. She received her PhD in
General Management from the
University of Bologna and she was
a visiting scholar at Fuqua School
of Business (Duke University, North
Carolina USA).

Her research has appeared in sev-
eral marketing journals including:
Journal of Consumer Research,
Journal of Service Research and
European Journal of Marketing.

RESEARCH GROUP
STRATEGY

RESEARCH AREAS
INTERNATIONAL BUSINESS
OPERATIONS MANAGEMENT




STEFANIA VIGNINI

Senior Assistant Professor
Stefania teaches Accounting at
Rimini Campus. Her research
focuses on accounting history,
accounting systems (IAS - Inter-
national Accounting Standards
and IFRS - International Financial
Reporting Standards), and gender
accounting.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

CORPORATE SOCIAL
RESPONSIBILITY

ECONOMIC AND FINANCIAL
ANALYSIS

MATTEO VIGNOLI

Senior Assistant Professor
Matteo teaches Organisational
Processes Design. He is "building the
future" through research, education
and societal impact all centered on
the application of Design Thinking
to Open Innovation. Matteo teaches
in several master programs and
business schools and works on inno-
vation projects with global organi-
sations. He is assistant professor in
Management Science and Engineer-
ing and Operative Coordinator of
the Bologna Design Factory. Visiting
Scholar at Stanford University (USA)
and Ryerson University (Canada),
member of the Design Thinking
ME310/SUGAR network. Founding
member of the Challenge-Based
Innovation initiative @ CERN. Global
leader of the Future Food Ecosystem.

RESEARCH GROUP

ENTREPRENEURSHIP AND
INNOVATION

RESEARCH AREAS

DESIGN THINKING AND OPEN
INNOVATION

EDUCATE TO INNOVATE

RESHORING

FOOD INNOVATION

ELISA VILLANI

Senior Assistant Professor

Elisa teaches Organisational Behav-
jor at the Master level.

She is Visiting Researcher at Imperi-
al College Business School. Prior to
join the University of Bologna Elisa
was Assistant Professor at the Free
University of Bolzano. Her research
focus is on entrepreneurship,
innovation, technoly transfer, and
public-private partnerships.

She holds a Ph.D. in Management
from the University of Bologna.

RESEARCH GROUP

ENTREPRENEURSHIP AND
INNOVATION

RESEARCH AREAS
ENTREPRENRUSHIP
INNOVATION MANAGEMENT
ORGANISATION

FRANCO VISANI
Senior Assistant Professor

Franco teaches Management
Accounting and Cost Management
at Forli Campus. He also teaches in
several postgraduate and executive
programs at the Bologna Business
School. He was a Research Fellow
at the Lean Enterprise Research
Centre of Cardiff University (U.K.)
and has been involved in several
international research programs

in the fields of Business Analytics,
Performance Management Sys-
tems, and Sustainability.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
BUSINESS ANALYTICS

DIGITAL BUSINESS
TRANSFORMATION

ECONOMIC AND FINANCIAL
ANALYSIS

ACCOUNTING

MARCO VISENTIN

Associate Professor

Marco teaches Management. He
has a degree in Philosophy and
holds a Ph.D. in Management from
the University of Bologna. His
research interests include con-
sumer behavior, management of
business relations, and ethics in
decision making in business. He
has published in several interna-
tional journals, including Industrial
Marketing Management, Business
Ethics: A European Review, Indus-
try and Innovation, the Journal of
Business and Industrial Marketing,
Journal of Sport Management,
and the Journal of Retailing and
Consumer Services.

RESEARCH GROUP
MARKETING

RESEARCH AREA
MARKETING

DEPARTMENT OF MANAGEMENT



SIMONA ZAMBELLI

Associate Professor

Simona was a postdoctoral re-
searcher in financing innovation at
Harvard Business School; she was
awarded with several international
fellowships at Rensselaer Polytech-
nic Institute - New York; Schulich
School of Business - York University
(Canada); University of Leices-

ter and Westminster University,
London (UK). She collaborates with
York University and Ryerson Uni-
versity (Canada) and IPAG Business
School, Paris (France). She received
research awards such as: Canada-
Italy Innovation Awards (Canada),
and theBest Paper Award, IN-
CORME Il Conference, London.

RESEARCH GROUP
BANKING

RESEARCH AREAS

FINANCING INNOVATION
(BUSINESS ANGEL, VENTURE
CAPITAL, PRIVATE EQUITY,
VENTURE PHILANTHROPY)

SOCIAL INNOVATION, GENDER
INEQUALITIES IN FINANCE, AND
BUSINESS ETHICS

IMPACT OF FINANCIAL
REGULATION IN BANKING AND
FINANCE

DEPARTMENT OF MANAGEMENT

ALESSANDRA ZAMMIT

Senior Assistant Professor
Alessandra teaches Marketing.
Her research interests deal with
consumer choice problems and
context effects. Currently her
research focuses on the evolution
of preferences, on the influence
of social norms on consumers’
choices, and on self-customiza-
tion decisions and self-expressive
choices. She received her PhD in
General Management from the
University of Bologna and she was
a visiting scholar at Fuqua School
of Business (Duke University, North
Carolina USA).

Her research has appeared in sev-
eral marketing journals including:
Journal of Consumer Research,
Journal of Service Research and
European Journal of Marketing.

RESEARCH GROUP
MARKETING

RESEARCH AREA
MARKETING

LucA ZAN

Full Professor

Luca is active in the fields of man-
agement and accounting history
and the management of arts and
heritage organisations. He has
carried out fieldwork in China, Tur-
key, Peru, and Ecuador, in addition
to Europe. He is involved in arts
management education: Program
Director of the Second cycle degree
in Innovation and Organisation

of Culture and the Arts (GIOCA),
and adjunct faculty at Carnagie
Mellon University, Pittsburgh (USA),
and Central Academy of Fine Arts
(CAFA), Beijing (China).

RESEARCH GROUPS
ACCOUNTING

ARTS AND CULTURAL
ORGANISATIONS

RESEARCH AREAS
ACCOUNTING
ARTS MANAGEMENT

MANAGEMENT AND
ORGANISATIONAL HISTORY

STRATEGIC CHANGE

MASSIMILIANO ZANIGNI
Associate Professor
Massimiliano teaches Business
Management. He has taught
courses on management control,
planning and control systems, cost
accounting, corporate governance,
and internal auditing. He has
worked on several research proj-
ects related to both for-profit and
not-for-profit organisations.

RESEARCH GROUP
ACCOUNTING

RESEARCH AREAS
ACCOUNTING

CORPORATE GOVERNANCE
INNOVATION MANAGEMENT

INTERNAL AUDITING AND RISK
MANAGEMENT
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PIETRA PAOLA AMATA

Research Fellow

Her research field concerns the
implementation of management
control systems in the Legislative
Assembly of the Emilia-Romagna
Region.

TARGET Consolidate the knowl-
edge end application of manage-
ment control in the Public Sector.
Her work experience in private
companies on the implementation
of control systems to optimise
production effectiveness and
efficiency (KAI-ZEN) has stimulated
her interest in the improvements
for the local Public Administration
sector.

RESEARCH AREA
MANAGEMENT CONTROL SYSTEMS
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GIOVANNI CARDILLO

Research Fellow

Giovanni is a research fellow in
Banking. His research interests

are mainly related to four areas of
Banking: the impact of government
monitoring on the banking system,
the impact of IFRS on capital
markets, implications of financial
networks for systemic risk, and

the evaluation of the effects of
corporate governance mecha-
nisms on bank performance and
policies. Furthermore, he is one of
the co-founders of the South Guys
Ltd., a UK start-up supported by the
European Development Fund.

RESEARCH AREAS

BANKING AND FINANCIAL
MARKETS

CORPORATE GOVERNANCE
ACCOUNTING

ANWESHA CHAKRABORTY
Research Fellow

Anwesha is a postdoctoral re-
searcher working on measuring the
accountability of public institutions
such as museums, archives, and
libraries (with a specific focus on
such institutions in the region of
Emilia Romagna). She has a varied
academic background: degrees in
English studies, arts management,
and a Ph.D. in Science, Cognition,
and Technology (in 2017 from the
University of Bologna). She worked
as a postdoc at the Chalmers Uni-
versity of Technology, Gothenburg
(Sweden) at the Division of Science,
Technology, and Society, Dep.

of Technology Management and
Economics. Her research interests
include institutions of lifelong learn-
ing; public policies; public under-
standing of science; social studies of
technological transformations, and
norm-critical ideas of innovation.
Her work has been published in the
Journal of Science Communication
and Sociologia del Lavoro.

RESEARCH AREAS

MEASURING THE ACCOUNTABILITY
OF PUBLIC INSTITUTIONS

INSTITUTIONS OF LIFELONG
LEARNING

Luis AuGusTo DE FREITAS
CORDEIRO

Research Fellow

Luis is engaged in a project on the
Development and Implementation
of a Scouting Reshoring System.
Heis a Ph.D. student at Politecni-
co of Milan in the Department

of Management, Economics and
Industrial Engineering. He holds a
Second cycle Degree at the Federal
University of Santa Catarina (Brazil)
in Production Engineering. He has
more than 21 years of experience
in consultancy and advisory in
international business, foreign
trade, marketing, purchasing,
logistics, and tailor-made projects.
His research interests include
international business manage-
ment, supply chain management,
strategy, marketing, entrepreneur-
ship, science commercialisation,
and corporate governance.

RESEARCH AREAS
STRATEGY

BUSINESS AND POLITICS
CORPORATE GOVERNANCE
ORGANISATION

DEPARTMENT OF MANAGEMENT



CLio Dosi

Research Fellow

Clio has a Ph.D. in General Man-
agement from the University of
Bologna - thesis in Organisational
Behavior (visiting scholar Cass
Business School in 2013). Sheis a
member of the Italian management
engineering association and the
Design Society.

From 2019 she works with Oper.
space. the first Italian Design
Factory; in 2013-2019, she has col-
laborated with the Department of
Engineering Sciences and Methods
of the University of Modena and
Reggio Emilia. She is a member

of the CERN IdeaSquare network
(2014-2020).

RESEARCH AREA
HUMAN RESOURCE MANAGEMENT

DEPARTMENT OF MANAGEMENT

DENISE FALCHETTI

Research Fellow

Denise was a Visiting Scholar at
New York University Stern School of
Business (U.S.A.). She holds a Ph.D.
in Management from the University
of Bologna. Her research exam-
ines social evaluation processes
and focuses on three main topics:
creativity, entrepreneurship, and
innovation. For her dissertation
project, she employed experiments
to increase the understanding of
the evaluative processes of novelty.

RESEARCH AREAS
ENTREPRENEURSHIP

CULTURAL AND CREATIVE
INDUSTRIES

CARLA FREITAS SILVEIRA NETTO
Resed arch Fellow

Carlais a research fellow in Market-
ing at the University of Bologna in
collaboration with the University
of Amsterdam. She has a Ph.D.

in marketing from the Federal
University of Rio Grande do Sul
(UFRGS - Brazil). She was a visiting
Ph.D. student of the Department of
Econometrics & Business Statistics
at Monash University, Australia.
Carla has experience working with
industry in business intelligence
and marketing research.

RESEARCH AREAS
MARKETING
BUSINESS INTELLIGENCE

MAGALI FIA

Research Fellow

Sheis a research fellow and mem-
ber of the Yunus Social Business
Center of the University of Bologna.
She graduated with honors in eco-
nomics at the University of Trento
and obtained her doctoral degree
in Law and Economics at the
University of Turin - Collegio Carlo
Alberto. She has been a post-doc-
toral researcher at Politecnico of
Milan until September 2019. Her
researches and publications cover
business ethics topics, the gover-
nance of enterprises, universities,
and innovation policies and include
theoretical and empirical works.
She also carries out research ac-
tivities on research and innovation
policies, social innovation policies
and public policy evaluation with a
focus on social impact issues and
the relationship between gover-
nance

RESEARCH AREAS
GOVERNANCE OF ENTERPRISES

UNIVERSITIES AND INNOVATION
POLICIES

ELEONORA FOSCHI

Research Fellow

Eleonora is a research fellow
working at UNIBO. Her Ph.D. was
about System innovation and life
cycle thinking in the plastics value
chain. She is advancing the Ph.D.
research through a collaboration
with the TU Delft and the Institute
for Sustainable Packaging. She is
also involved in European projects
on plastics valorization. Finally,
she is active in the Italian circular
economy stakeholder platform,
the Symbiosis User Network and
the scientific committee of Circular
economy stories.

RESEARCH AREAS

CIRCULAR ECONOMY
LIFE CYCLE THINKING
SYSTEM INNOVATION




ALLA KUDRYASHOVA

Research Fellow

After graduating from the State
University of Management in
Moscow (Russia), Alla pursued

a Master in Strategic Leadership
towards Sustainability at Blekinge
Institute of Technology in Kalrks-
rona (Sweden). Her academic
background comprises certification
schemes for sustainable build-
ings, sustainable innovation, and
technology commercialization. She
has over fifteen years of experience
in marketing and communications
across industries, with a focus on
internationalisation of SMEs that
offer B2B services. Currently, she
oversees patent protection and
exploitation and serves in the
Knowledge Transfer Office at the
University of Bologna.

RESEARCH AREAS
INNOVATION MANAGEMENT

TECHNOLOGY TRANSFER IN
UNIVERSITIES

ANDREA CARLO LO VERSO
Research Fellow

Andrea’s research interests revolve
around the institutionalization
process of emerging organisational
fields. His doctoral dissertation
explored the institutional com-
plexity of the nascent civil drone
industry. He is currently involved in
a research project on the profes-
sionalization of the Brazilian wine
cluster.

RESEARCH AREAS
STRATEGY

ORGANISATION

ENTREPRENEURSHIP

RENATO MEDEI

Research Fellow

Renato received his Ph.D. in Busi-
ness Administration from Univer-
sity of Macerata (2008). He was a
visiting scholar at the University

of St. Andrews - Scotland. As a
research fellow, he is working at
DISA, focussing on the impact of
well-being and human capital on
firms’ performances.

Renato’s primary research interests
include firms’ performances,
digital reputation, and operational
performances and non-financial re-
porting. His other interests include
textual analysis and R program-
ming.

RESEARCH AREAS
FIRMS’ PERFORMANCES

OPERATIONAL PERFORMANCES

NON-FINANCIAL REPORTING

IMPACT OF WELL-BEING AND
HUMAN CAPITAL ON FIRMS’
PERFORMANCES

AZZURRA MEOLI

Research Fellow

Azzurra holds a Ph.D. in Man-
agement from the University of
Bologna. Her research interests fall
primarily within the area of entre-
preneurship and innovation. She is
part of a research team engaged in
European projects.

RESEARCH AREAS
ENTREPRENEURSHIP
INNOVATION MANAGEMENT
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SIMONE NAPOLITANO

Research Fellow

Simone studied economics and
management of cultural and artis-
tic organisations in Bologna. After
completing a master’s degree, he
took a Ph.D. in Management at the
University. He was a Visiting Fellow
at the Wharton School (University
of Pennsylvania, U.S.A.). Currently,
he is an Adjunct Professor of Man-
agement of Cultural Heritage in the
Arts Department.

RESEARCH AREAS
STRATEGY

CULTURAL AND CREATIVE
INDUSTRIES

ORGANISATION

ENTREPRENEURSHIP

DEPARTMENT OF MANAGEMENT



SALVATORE PERDICHIZZI
Research Fellow

Salvatore is a post-doctoral
research fellow in Banking and Fi-
nance at the University of Bologna.
His research interests cover mone-
tary policy and empirical banking,
with a focus on the effectiveness of
non-standard monetary policies,
bank lending conditions, bank
risk-shifting through dividend and
share-repurchase, bank perfor-
mance, credit, and sovereign debt
dynamics.

RESEARCH AREAS
MONETARY POLICY
EMPIRICAL BANKING

DEPARTMENT OF MANAGEMENT

VALENTINA SANSIVIERI
Research Fellow

Valentina’s research interests in-
clude social statistics (in particular
test equating) and innovation
management. She holds a Ph.D.

in Statistics from the University of
Bologna.

RESEARCH AREAS
INNOVATION MANAGEMENT
SCIENCE AND PUBLIC POLICY

ALIASHGAR BAHOO TORODI
Research Fellow

Bahoo Torodi is a Research Fellow
and a Teaching Assistant at the
University of Bologna. His research
interests are at the intersection of
organisation and entrepreneurship,
as part of which he studies employ-
ee entrepreneurship: that is, the
process through which employees
of industry incumbents leave their
paid jobs to become entrepreneurs.

RESEARCH AREAS
ENTREPRENEURSHIP

INNOVATION MANAGEMENT

STRATEGY

ANNAMARIA TUAN

Research Fellow

Annamaria is a research fellow

in Marketing. Before joining the
Department of Management, she
did her Ph.D. in Business Studies
at the University of Udine, and she
spent four years as a Junior Assis-
tant Professor at the Department
of Economics and Management -
University of Pisa.

Her main research interests are
related to Social Media Marketing
and Corporate Social Responsibility
communication. She is specialized
in the usage of content analysis
and automated text analysis.

RESEARCH AREAS
SOCIAL MEDIA MARKETING

CORPORATE SOCIAL
RESPONSIBILITY COMMUNICATION

SARA ZANNI

Research Fellow

Sarais an Environmental Engineer
and is engaged in the European
project “Re-Industrialise funded
within Horizon 2020 Program-Cli-
mate Kic Flagship. She completed
a Ph.D. at the University of Bologna
and has been involved in multi-
ple research programs, including
POR FESR (Regional Operational
Program - European Regional De-
velopment Fund) “GST4Water” and
7th FP “Minotaurus,” as a Life Cycle
Assessment (LCA) and sustainabili-
ty analyst. Her research focuses on
environmental sustainability and
sustainable transition.

RESEARCH AREAS
OPERATION MANAGEMENT

CORPORATE SOCIAL
RESPONSIBILITY
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LEILA AHMADPOUR
Ph.D. Student (33° cycle)

Leila is a third-year Ph.D. student in
Management. She holds a Second
cycle Degree in Industrial Engineer-
ing. Her main research interests are
organisational behavior, teamwork,
and operation management.

RESEARCH AREAS
ORGANISATIONAL BEHAVIOR
OPERATION MANAGEMENT
INNOVATION MANAGEMENT

TECHNOLOGY MANAGEMENT
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JASON ALINSUNURIN

Ph.D. Student (31° cycle)

Jason is a fourth-year doctoral can-
didate. Before the Ph.D. program,
he held consulting appointments
at the World Bank and the Asian
Development Bank. His research
interests include understanding the
factors, that influence the design of
co-creation/co-production of pub-
lic services. He is also interested in
the behavioral and experimental
approaches in public policy, impact
evaluation and causal inference
methods with the use of household
surveys.

RESEARCH AREAS

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

PUBLIC ADMINISTRATION AND
MANAGEMENT

ECONOMIC DEVELOPMENT

ANTONIO ARFE

Ph.D. Student (34° cycle)
Antonio holds a First cycle degree
in Statistics and a Second cycle
Degree in Economics with a focus
on Applied Econometrics from

the University of Bologna. Before
joining the program, in 2004, he
was Advisor to Chair of the Finance
and Treasury Commission of the
Italian Senate for credit and finance
matters. He has been an advisor to
European Central Banks for asset
quality review and stress tests.
Since 2011, he has been working

at the University of Bologna as an
Adjunct Professor of the Second
cycle Degree courses in Financial
Risk Management and Corporate
Finance. He has authored numer-
ous publications in Financial Risk
Management.

RESEARCH AREAS
BANKING AND FINANCIAL MARKETS

ECONOMIC AND FINANCIAL
ANALYSIS

CORPORATE FINANCE

DANIELA ARZU

Ph.D. Student (34° cycle)
Daniela is a second-year Ph.D. stu-
dent in the Management Program
(the Bank and Finance Track). She
graduated in 2017 with a degree in
Global Development and Entre-
preneurship from Ca’ Foscari
University (Venice) and worked as a
Research Fellow from 2016 to 2018
at Ca’ Foscari University. Last year,
she was an Adjunct Professor of
the Second Cycle Degree course in
Valuation and Corporate Financial
Strategy. Her research focuses on
gender and finance, industry 4.0,
and Financial technology (FinTech)
topics.
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EKATERINA BASKAKOVA

Ph.D. Student (31° cycle)
Ekaterina is a fourth-year Ph.D.
student in Management. She holds
a First cycle Degree in Mathemat-
ical Methods in Economics (State
University of Saint-Petersburg,
Russian Federation) and a Second
cycle Degree in Innovation and Or-
ganisation of Culture and the Arts
(GIOCA, University of Bologna). Her
research focuses on the manage-
ment of cultural organisations and
organisational history.

RESEARCH AREAS

CULTURAL AND CREATIVE
INDUSTRIES

ORGANISATION
ACCOUNTING

DEPARTMENT OF MANAGEMENT

FRANCESCA BELLESIA

Ph.D. Student (31° cycle)
Francesca has a background in
Management Engineering, and
she has been a visiting student at
the Center for Work, Technology,
and Organisation (WTO) - Stanford
University (USA). She is interested
in new forms of work that entail
knowledge-intensive and technol-
ogy-supported collaboration. Her
Ph.D. dissertation focuses on mi-
cro-crowdsourcing and the impact
of digital platforms on the work of
the so-called ‘gig workers.” She also
collaborates with WTO on a project
exploring crowdsourcing for open
innovation and with Utah State
University on a project on Multi-
ple Team Membership, degrees

of team variety, and impact on
individual and team performance.
Her previous research investigates
inter-organisational collaboration
dynamics and collective identity
formation processes interplayed
with collaboration practices.

RESEARCH AREAS
INNOVATION MANAGEMENT
ORGANISATION
ORGANISATIONAL BEHAVIOR

LEONARDO BONI

Ph.D. Student (32° cycle)
Leonardo is a Ph.D. scholarin
General Management; he graduat-
ed from Bocconi University (Milan)
in Economics and Management of
Innovation and Technology (EMIT),
with a major in Green Management
and Sustainability. After gradua-
tion, he worked as an Analyst for
Climate Policy Initiative (CPI), a
consulting and research Company
in climate finance. He is a member
of the Yunus Social Business Cen-
ter, and his main research interests
are the social impact, corporate
social responsibility, and impact
investing.

RESEARCH AREAS

CORPORATE SOCIAL
RESPONSIBILITY

STRATEGY

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

a%

=
i 'tl
MASSIMILIANO CALVIA
Ph.D. Student (33° cycle)
Massimiliano is a Ph.D. student in
the Banking and Finance track. His
background includes engineering
and economics. His main research
interests are related to financial

economics and quantitative meth-
ods for macro-finance.
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RESEARCH AREAS

ECONOMIC AND FINANCIAL
ANALYSIS

CORPORATE FINANCE
BANKING AND FINANCIAL MARKETS

CirRoO COTTINI

Ph.D. Student (31° cycle)

Ciro is a fourth-year Ph.D. student
in Management. His research
interests span knowledge manage-
ment, exploration and exploitation
balance, social network analysis,
and agent-based modeling.

RESEARCH AREA
ORGANISATION




DonATO CuTOLO

Ph.D. Student (32° cycle)
Donato is a Ph.D. candidate in
Management with a Second cycle
Degree in Management Engineer-
ing from the University of Bologna.
His research interests lie at the
intersection of entrepreneurship
and organisational behavior. He
has also been involved in several
side projects, primarily focused on
illuminating the challenges that
academics face due to the multiple
and conflicting logics that govern
universities.

RESEARCH AREAS
ENTREPRENEURSHIP

CULTURAL AND CREATIVE
INDUSTRIES

CATERINA D’ASSERGIO

Ph.D. Student (32° cycle)
Caterinais a Ph.D. student in Man-
agement. She holds a Second cycle
Degree in Statistics, Economics,
and Business from the Universi-

ty of Bologna. After graduation,
she worked as a data analystin a
big Italian company. During her
studies, she spent a year at the
University of Illinois (U.S.A.), and

a month at the University of Mich-
igan (U.S.A.) for a summer camp
on advanced statistical tools and
methods. Her research interests
focus on customer decision-making
processes, willingness to disclose
personal information and privacy.

RESEARCH AREA
MARKETING

MusA EssA

Ph.D. Student (35° cycle)

Musa is a Ph.D. student in the
Management track. His background
includes marketing, management,
finance, and economics. His main
research interests are related to
diversity management, innovation
marketing, and consumer behavior.

RESEARCH AREAS
DIVERSITY MANAGEMENT
INNOVATION MARKETING
CONSUMER BEHAVIOR

VALENTINA FEBO

Ph.D. Student (34° cycle)
Valentina, a second-year Ph.D.
student in Management (Banking
& Finance track), holds a First cycle
Degree in Economics and Business
Administration (University of LAg-
uila) and a Second cycle Degree in
Economics and Finance, with a ma-
jor in Finance (LUISS Guido Carli,
Rome). She previously worked as a
Controller for a multinational cor-
poration. Her main field of interest
is corporate finance, especially pay-
out policies, the dividend puzzle,
and media and investor attention.

RESEARCH AREAS

CORPORATE FINANCE

CORPORATE GOVERNANCE
BANKING AND FINANCIAL MARKETS

MARIA CECILIA FLORES
CoLuccio

Ph.D. Student (35° cycle)

Cecilia graduated at the State Uni-
versity of Buenos Aires (Argentina),
completed a postgraduate program
in Innovation and Product Design
at AOTS Institute of Tokyo (Japan),
and earned a master’s degree

in International Relations at the
University of Bologna. She has a
6-year experience as a Teaching
Assistant of Product Design at the
University of Buenos Aires and the
National Technological University
in Argentina. She was a Senior
Assistant Professor of Creativity at
ITBA (Buenos Aires Technology In-
stitute) and worked at the Technol-
ogy Transfer Office (TTO) of Buenos
Aires University. At the University
of Bologna she is collaborating
with the New Entrepreneurship,
Spin-Off and Startup Unit at the
Knowledge Transfer Office and

is a Ph.D. student in the General
Management track.

RESEARCH AREAS
ENTREPRENEURSHIP
TECHNOLOGY TRANSFER
OPEN INNOVATION
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ELEONORA GRASSI

Ph.D. Student (35° cycle)
Eleonorais a Ph.D. student in the
Management track, with specific
research in Social Innovation and
Public Management. She holds a
Master’s degree in Social Eco-
nomics, and before joining the
program she worked for the Italian
Sustainable Investment Forum. Her
main research interests are related
to social innovation and impact
measurement.

RESEARCH AREAS
SOCIAL INNOVATION
PUBLIC MANAGEMENT

DEPARTMENT OF MANAGEMENT

CASEY JUN

Ph.D. Student (34° cycle)
Casey is a second-year Ph.D.
student. She holds a Second cycle
Degree in Wine Science from the
University of Auckland, New Zea-
land, and a Professional Master’s
Program (2nd Level) from INSEEC
Business School, France. Her
research interests include social
innovation, entrepreneurship, and
creativity.

RESEARCH AREAS
ENTREPRENEURSHIP

Nico LAURIDSEN

Ph.D. Student (35° cycle)

Nico is a Ph.D. student in the Bank-
ing and Finance track. His back-
ground includes economics and
finance, executive management
experience in startup and scaleup
and advisor in digital transforma-
tion for SMEs. His main research
interests are related to Fintech,
Open Banking model and PSD2 -
Payment Services Directive 2.

RESEARCH AREAS
FINTECH

MATILDE RAPEZZI
Ph.D. Student (35° cycle)

Matilde is a Ph.D. student in Gener-
al Management. She holds a bach-
elor’s degree in Statistical Sciences
and a master’s degree in Statistics,
Economics, and Business from the
University of Bologna. Her main
research interests are related to
Consumer Behavior, Organisational
Behavior and Qualitative Methods
for Research.

RESEARCH AREAS
TO CONSUMER BEHAVIOR

CULTURAL AND CREATIVE
INDUSTRIES

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

OPEN BAKING MODEL

ORGANISATIONAL BEHAVIOR

QUALITATIVE METHODS FOR
RESEARCH

STEFANO RODIGHIERO

Ph.D. Student (34° cycle)
Stefano is a second-year Ph.D.
student. He holds a Second cycle
Degree in Management and Com-
munication from the University
of Modena and Reggio Emilia. His
research focuses on organisa-
tion studies, creative industries,
multi-stakeholder collaboration
in social innovation projects, cre-
ativity in collaborative spaces, and
hybrid organisational settings.

RESEARCH AREAS

CULTURAL AND CREATIVE
INDUSTRIES

ORGANISATION
INNOVATION MANAGEMENT




IRENE SALA

Ph.D. Student (31° cycle)

Irene is a Ph.D. candidate in Man-
agement. Her research involves
the study of how brokering is
enacted within whole and com-
plex networks, such as multi-actor
cross-sector partnerships. In partic-
ular, she focuses on how individual
brokers’ behaviors and capabilities
impact collective innovation pro-
cesses occurring among multiple
heterogeneous actors.

RESEARCH AREAS
STRATEGY

INNOVATION MANAGEMENT
ORGANISATION

ANA RITA SANTOS DOMINGUES
Ph.D. Student (32° cycle)

Ana Rita is a Ph.D. candidate in
Management and a Research Col-
laborator at the Centre for Environ-
mental and Sustainability Research
(CENSE-NOVA University of Lisbon,
Portugal). She has a Second cycle
Degree in Environmental Engineer-
ing (NOVA University of Lisbon).
Her research activity is carried out
within sustainability performance
assessment and reporting, and
stakeholder engagement in public
organisations.

RESEARCH AREAS
ACCOUNTING

CORPORATE SOCIAL
RESPONSIBILITY

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

MARIA SCIARRA

Ph.D. Student (33° cycle)

Maria is a third-year Ph.D. student
in Management. Previously, she got
a Second cycle Degree in Manage-
ment Engineering at Tor Vergata
University in Rome and worked as
a consultant at EY (former Ernest &
Young), where she gained experi-
ence with IT solutions and organ-
isational dynamics in financial
service companies. Her research
interests are innovation technology
and its strategic implications.

RESEARCH AREAS
STRATEGY

INNOVATION MANAGEMENT

GRETA SERPENTE

Ph.D. Student (35° cycle)

Greta is a Ph.D. Student in the Man-
agement track. After getting the
Second cycle Degree, she collab-
orated on an academic project on
“Trust in start-up’s intellectual cap-
ital in successful domestic Merger
and Acquisition” her contribution
focused on human capital, struc-
tural capital and relational capital.
She also has been involved in a
study on “Success of crowdfunding
campaigns in the UK.” Her interest
studies include Strategic Man-
agement, Entrepreneurship and
Venture capital, Human Resources.

RESEARCH AREAS
STRATEGIC MANAGEMENT
ENTREPRENEURSHIP
VENTURE CAPITAL
HUMAN RESOURCES
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YUPAL SHUKLA

Ph.D. Student (34° cycle)

Yupal is a second-year doctoral
student. He holds a Second cycle
Degree in Marketing from Indira
Gandhi National Open University,
New Delhi, India. He also earned a
Second cycle Degree in Agribusi-
ness from Ganpat University, India.
Before joining the Ph.D. program
at the University of Bologna, he
worked as Assistant Professor (ten-
ured) of Marketing at the V. M. Patel
Institute of Management, Ganpat
University, India.

RESEARCH AREAS
MARKETING

INNOVATION MANAGEMENT

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES
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JONADA TAFA

Ph.D. Student (33° cycle)
Jonada is a third-year Ph.D.
student of Management, track in
Banking and Finance. She holds a
First and a Second cycle Degree in
Banking and Finance from Epoka
University (Tirana, Albania). Before
joining the program, Jonada
worked as a Research Assistant
from October 2014 until August
2017 at Epoka University (Albania).
Her main research interests are fi-
nancial literacy, household finance,
corporate finance, and internation-
al finance.

RESEARCH AREAS
HOUSEHOLD FINANCE
FINANCIAL LITERACY
CORPORATE GOVERNANCE
CORPORATE FINANCE

DEPARTMENT OF MANAGEMENT

KORINZIA TONIOLO

Ph.D. Student (35° cycle)
Korinzia is a first-year Ph.D. student
in Management. She holds a
Master’s Degree in Economics and
Management of Arts and Cultural
Activities from Ca’ Foscari Univer-
sity of Venice. Korinzia worked as a
Research Fellow at the Department
of Management at Ca’ Foscari Uni-
versity. Her main research interests
are related to the impact of digital
technologies on business models
and strategy, intellectual capital,
and digital entrepreneurship.

RESEARCH AREAS

DIGITAL TECHNOLOGIES ON
BUSINESS MODELS AND STRATEGY

INTELLECTUAL CAPITAL

DIGITAL ENTREPRENEURSHIP

OLGA TRUNOVA

Ph.D. Student (34° cycle)

Olga is a second-year Ph.D.
student. Before beginning the
Ph.D. program, she was working in
academia as a Research Assistant
and an Assistant Lecturer for local
and international students in Rus-
sia, as well as a Guest Researcher
in Austria. Her multidisciplinary
research is related to public-private
partnerships and collaboration, the
smart city concept, and innovation
diffusion and adoption.

RESEARCH AREAS
PUBLIC-PRIVATE INTERACTION

MANAGEMENT OF NOT-FOR-
PROFIT, COOPERATIVE, AND
SOCIAL ENTERPRISES

INNOVATION
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DANIELA ARGIROPULOS

Daniela holds a Degree in Hu-
manities from the University of
Bologna; she works as a librarian

in the Department of Management,
and she is in charge of the cata-
loguing and the coordination of the
part-time students involved in the
Department library.

Michela holds a Degree in Law from
the University of Bologna and a
Professional Master (2nd Level) in
International Contracts. She has ex-
perience in private companies and
public entities covering the fields
of contract and legal issues. She
has been working at the University
of Bologna since 2015. She is part
of the accounting team with a spe-
cialization in recruitment contracts
and salary payments.

LOREDANA CAPONE

Loredana holds a Degree in
Economics from the University of
Salerno, has a Professional Master
(2nd Level) in Auditing, and has
completed three years of profes-
sional training in bookkeeping. She
has been working at the University
of Bologna since 2001 in the ac-
counting field. She plays the role of
“expert accountant” with a specific
focus on monitoring of accounting
processes.

MIRELLA DALLAVALLE

Mirella started her career at the
University of Bolognain 1994 as a
Health Assistant at the Psychiatric
Institute. In 2005, she moved to a
different position mainly related to
accounting tasks. She deals with
purchase orders and payments to
non-IT suppliers and assists the
Department Manager in accounting
tasks.

DEPARTMENT OF MANAGEMENT



Luigina holds a degree in Law from
the University of Bologna and has
passed the bar exam.

She obtained the European Master
on Humanitarian Assistance NOHA.
She has been working at the
University of Bologna since 1998.
She was the Coordinator of the
Teaching Services of the Faculty

of Economics and the Administra-
tive Coordinator of the School of
Engineering and Architecture. She
is in charge of the management

of teaching procedures (Degree
Programs planning, teaching as-
signments, Quality Assurance pro-
cedures). She supports the Head
of Department and the Degree
Programs Directors

DEPARTMENT OF MANAGEMENT

MICHELE DE NINNO

Michele holds a degree in Political
Sciences from the University of
Bologna. He works in the Depart-
ment library. His main tasks refer to
student services related to bibliog-
raphy research.

ALESSANDRA MALAVOLTA
Alessandra holds a degree in Law
from the University of Bologna and
has a Master in European Legisla-
tion. She has been working at the
University of Bologna in the areas
of financial management

Research project management, and
Ph.D. student services. She is the
Accounting Manager in charge of
team organisation and monitoring,
annual budget plan, cash flow, and
budget management.

TIZIANO MANFERDINI

Tiziano has a High School Diploma
in Agriculture and a Certification
in software development. He has
developed experience in adminis-
tration, specifically in local council
offices. He works in a separate
branch of the Department and sup-
ports Academics in the daily need
for the organisation of students’
activities.

LEONARDA MARTINO

Leonarda holds a Degree in Philos-
ophy of Science from the University
of Pisa and a Master in Library man-
agement from the Catholic Univer-
sity of Milan. She has been working
as a librarian since 1990, first at

the University of Pisa, then at the
University of Bologna as Chief
Librarian at the Istituto Giuridico
“A.Cicu” and at the "Walter Bigiavi"
Library. Since November 2019, she
is the Head of the DiSA Library.



MASSIMO MONESI

Massimo holds a degree in
Statistics and Economics. He has
ten years of experience in the
private sector as an IT analyst and
developer for data structuring

and managing with DBMS - Data-
base Management Systems and
ten years of experience as an IT
technician. He provides technical
support for gathering and process-
ing of research data, statistics, and
mathematical elaborations.

ANNA MURARO

Anna holds a degree in Literature
and Philosophy from the University
of Siena. She has been working at
University since 1999. In 2007, she
moved to the University of Bolo-
gna, where she has been working
as a Data Manager in the Research
Area for 12 years. At present, she
is working in the Department of
Management.

Claudia holds a degree in Law from
the University of Pisa. She devel-
oped experience in accounting and
the international student office at
the University of Verona. She has
been working as a Project Manager
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